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Two City Place Lobby, Fort Worth, TX | Gideon Toal Architects

Limitless choice and unmatched quality, that’s what you deserve for every project. As part of our Classic 
Line™ Architectural Products, Envision™ Glass Systems provide you with an impressive range of design 
solutions, all backed by a commitment to superior service and expertise. From all-glass doors to structural 
glass walls to handrails and more, our products afford you answers for virtually every project application 
need. Now you can embrace your creativity, knowing that your vision is indeed possible.

ENV IS ION THE  POSS IB IL IT I ES.™
W W W.V ITROAMERICA .COM   |    800.238.6057

     WE CREATE PRODUCTS
      THAT CREATE IDEA S.

ENVISION™ ALL- GL ASS DOORS   |    ENVISION™ CL AD DOORS
ENVISION™ SLIDING & STACKING DOORS   |    ENVISION™ GL ASS WALLS

ENVISION™ HANDRAILS   |    ENVISION™ SHOWER ENCLOSURES
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features
20 Room for Improvement

With new commercial construction forecasted to
slow in the months ahead, glass suppliers and
installers are taking a second—if sometimes
critical—look at opportunities for retrofits. 

26 Countdown to BEC
The Glass Association of North America is holding
its annual conference, focused on glazing
contractors, March 27-29—get the details here. 

28 Integrated Supplier
Oldcastle Glass can truly call the RBC Centre its
own, as the company provided a full building
envelope solution for this Toronto project.

34 Glass Works in 
Healing the Economy
The Van Andel Institute in Michigan is one unique
example of the work the glass industry is finding in
the healthcare industry. 

38 A New Glass Expo Midwest™
Show organizers have expanded this annual event
with new enticements on the exhibit floor and in the
seminar room.
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The healthcare industry is one
area to which glazing contractors
are turning to find new
construction work. Turn to page
34 for more. 
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For more than 85 years, we have been involved with glass. Our innovations, solutions

and expert workshops reflect this extensive know-how.

Free support from master glaziers

In the business for over 85 years

We have all the products you need for your day-to-day business. Choose the best from

14 product fields such as glass cutting, UV-bonding, measuring tools, vacuum cups,

sealants and glazing tools... .

We have all the supplies you need

Growing product range

Bohle America, Inc. · 10924 Granite Street · Suite 200 · Charlotte, NC 28273 · T +1 866 939 0053 (toll free) · www.bohle-america.com 

3Good Reasons
To choose Bohle ...

... as your supplier 

01

02

03

The Bohle Group, leading manufacturer and supplier of tools, machines and accessories for glass processing and finishing, has been

represented in North America with their own subsidiary since 2008. We offer a long history of manufacturing and innovation since

1923, with our own products made in Germany, now available directly - bringing quality and affordability together.

We provide high quality at an affordable price. Most of our products are made in

Germany or established American brands.

Long service life

New technologies

Selection

Quality

Experience

Visit our Online-Shop

www.bohle-america.com
MORE GOOD REASONS
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Go to www.usglassmag.com
Online Survey

Speak out and tell us what you think with our online reader poll.
Read the articles inside the issue and then cast your votes on-
line. This month’s question:

The retrofit market is one area where glazing installers are
looking for increases in projects (turn to page 20 for more).
What’s the best way for installers to promote to building own-
ers the benefits of retrofitting their property?

■ Promote energy efficient upgrades’ long-term cost savings 

■ Promote safety issues caused by products not up to 
current codes 

■ Promote cost savings caused by energy-efficient upgrades

■ Promote market value of “green” properties 

January Survey Results
We asked: Will your company be modeling its products for the
National Fenestration Rating Council’s CMA libraries? 

You answered:

USGlassElectronic

Features Exclusively Online
• Back in Beijing 

The Chinese Ceramic Society’s China Glass 2010 is set to take
place at the new China International Exhibition Center in
Beijing, June 4-7.

Only on USGlassmag.com
WeBlogs
Read weekly updates via www.USGNN.com. 

P a u l  B i e b e r  
Online editor,
www.usgnn.com

M a x  P e r i l s t e i n  
Vice president of 
marketing, Arch 
Aluminum & Glass

M e g a n  H e a d l e y  
Editor, 
USGlass Magazine 

Thursday - From the Fabricator

Monday - Let’s Be Clear

Tuesday - USGlass & Paul

Visit our online discussion boards at 
www.usglassmag.com/phpBB2 

to ask questions and share 
experiences about business 

and life in the glass industry.

D e b r a  L e v y  
Publisher, 
USGlass Magazine

On Occasion - deBLOG

C h u c k  
K n i c k e r b o c k e r  
Curtainwall Manager,
Technical Glass Products

Wednesday - Field Notes

R i c k  K a l s o n  
Attorney, Babst, Calland,
Clements and Zomnir

Friday - Legal Ease

P e t e  C h o j n a c k i
President, FabTech LLC

Wednesday -
The Entrepreneur’s Corner

A r l e n e  Z .  
S t e w a r t  
President, AZS 
Consulting Inc.

Friday - Arlene on Energy
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P E O P L E A R E T A L K I N G

— Joshua Chaiken, AIA, Senior Associate Principal, Kohn Pedersen Fox Associates

“Oldcastle Glass® partnered with our design
team to engineer a 420,000 square foot
building envelope for Canada’s RBC Centre.”

Royal Bank of Canada Centre by
Kohn Pedersen Fox Associates—
Building Envelope by Oldcastle Glass®

The new RBC Centre reflects the reinvention

of Canada’s largest and one of its oldest

banking institutions. RBC selected Kohn

Pedersen Fox Associates (KPF), considered

one of the most respected architectural

design practices in the world to design this

one-of-a-kind LEED® Silver certified tower.

KPF turned to Oldcastle Glass® to engineer

and supply the building envelope including

420,000 square feet of custom curtain wall,

solar control glass for the upper floors and

sound-resistant laminated glass for the lower

floors. “When you are designing projects of

this scale and magnitude, you need partners

that are well versed in customization,

engineering and testing. Oldcastle Glass®

engineers worked very closely with our

design team to ensure that our aesthetic

and performance requirements were met,”

stated Joshua Chaiken. For more information,

call 1-866-OLDCASTLE (653-2278) or visit

us online at oldcastleglass.com.
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Issue@Hand

Snow Job

If you live on the East Coast between Philadelphia and Caroline County, Va., you can
stop reading here, because you lived it. In those areas and our own D.C. suburb of
Stafford, Va., we received all-time record-breaking, massive amounts of snow just

one week ago. At
right, you can see a
picture of my
backyard. What is
most notable
about it is that the
fence in the photo
is six feet high.
That should give
you an idea of the
amount of white
stuff with which
we were left to
deal.

Now to those of
you who deal with
this type of snow-
fall all the time
and are chuckling,
I have just one thing to say: of course you are chuckling, you deal with this all the
time. You have things like high-powered plows and Caterpillars. We have to call
out the National Guard. Your schools maybe open an hour or two late. Ours closed
Friday, February 5, and 11 days later they were still closed due to the snow.  Our of-
fices were closed for four days because you couldn’t get here from anywhere.

I learned a bunch of things from the snow. I learned that, even though it is beau-
tiful and is generally good for the glass business, there really can be an event that
brings too much of a good thing. I learned that the ancient Greeks were right and
their dictum “nothing in excess” holds true today.  

But the most important thing I learned from the snow was something I already
knew. I’m writing this on Sunday, February 14, Valentine’s Day, and beginning at
9 a.m. this morning a team of the absolute best people in the world you could work
with descended on our offices to put this issue to bed. Because of their efforts, you
should get it toward the end of the month as you normally do. What the snow
taught me, reminded me really, was how in the end it all comes down to people.
People make or break a company.  And I feel fortunate I get to work with some of
the most professional, dedicated people around. There’s more to this story, but
that will have to wait until next month.

Two other quick notes: On page 15 you’ll see news that USGlass magazine has
been named a finalist in the prestigious Jesse Neal Awards—the Pulitzer Prize of
business-to-business journalism. We are honored to be one of only three finalists
in the “best feature article category.” Congratulations to editor Megan Headley
and author Tara Taffera.

I also hope to see you at Glass Expo Midwest ’10 in Chicago next month. It
should be a great event and even includes a tour of the famed  “Ledge” in Chicago.
For more details see page 38.                                                                                   —Deb
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This was the view of my backyard. Though it looks about 18
inches high, the fence in the distance on the right is actually
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GANAPerspectives

Associations are only as strong
as the volunteer leadership
that supports its causes. At the

Glass Association of North America
(GANA), we have more than 60 com-
mittees, subcommittees and task
groups that work to provide quality,
industry-specific technical and edu-
cational tools for the glass and glaz-
ing industry. Within these groups are
more than 500 active volunteers pro-
viding their time and expertise to en-
hance the knowledge GANA provides
to the construction industry.

During 2009 the association pub-
lished updates to the GANA Lami-
nated Glazing Reference Manual and
the GANA Fabrication, Erection and
Glazing Hours Manual. GANA also re-
vised and published ten technical in-
formational bulletins, participated in
ongoing discussions with the Ameri-
can Society of Heating, Refrigerating
and Air Conditioning Engineers
(ASHRAE), formed a strong Energy
committee and created the structure
for code advocacy under the GANA
umbrella.

I ask that everyone join me in ex-
pressing your appreciation to GANA’s
volunteer leaders at the next opportu-
nity you have. Our industry signifi-
cantly benefits from their dedication
and hard work.

GANA’s Volunteer Leaders:

GANA BOARD OF DIRECTORS
• Michael Ondrus, Glasstech Inc. -

GANA president
• Tom Crawford, Donisi Mirror Co. -

GANA vice president
• Scott Surma, DecoTherm - GANA

treasurer
• Jon Johnson, Arch Aluminum & Glass

Co. Inc. - GANA secretary
• Henry Taylor, Kawneer Co. Inc. - BEC

Division chair
• Kris Vockler, ICD High Performance

Coatings - Decorative Division chair
• Ariane Apler, Saint-Gobain Glass – Flat

Glass Manufacturing Division chair
• Tracy Rogers, Edgetech I.G. - Insulat-

ing Division chair
• Jim Ventre, Vitro America Inc. - Mir-

ror Division chair
• Cliff Monroe, Arch Aluminum & Glass

Co. Inc. - Tempering Division chair
• Brad Austin, Apogee (Viracon) -

GANA Immediate Past President

BUILDING ENVELOPE
CONTRACTORS (BEC) DIVISION
• Don Earnheart, Oldcastle Glass - Key

Elements Glass Information Bulletin
(GIB) task group chair

• Jon Kimberlain, Dow Corning Corp. -
Proper Procedures for Deglazing task
group chair

• Bill Sullivan, Heartland Glass Co. -
BEC Scholarship committee chair

• Doug Penn, United Glass Corp. -
Technical committee chair

DECORATIVE DIVISION
• Michelle Burns, Ferro Corp. - Glazing

Materials Compatibility Testing task
group chair

• Jeff Nixon, Glass Coatings and Con-
cepts LLC - Product Color and Dura-
bility subcommittee chair

• Cathie Saroka, Goldray Industries -
Membership committee chair, Web-
site committee chair

• Greg Saroka, Goldray Industries -
Technical committee chair

• Matthew Tangeman, Custom Glass
Machinery - Education committee
chair

• Geoff Weinstock, Schilling Graphics
Inc. - Printing on Glass task group
chair

FLAT GLASS MANUFACTURING DIVISION
• Mitch Edwards, Guardian Industries

Corp. - Technical committee chair
• Steve Farrar, Guardian Industries

Corp. - Educational committee chair,
Climate Change committee co-chair

• Mike Turnbull, Guardian Industries
Corp. - Climate Change committee
co-chair

INSULATING DIVISION
• Joe Erb, Edgetech I.G. - Website com-

mittee chair
• Randi Ernst, FDR Design Inc. - IGU

with Gas Content task group chair
• Jon Kimberlain, Dow Corning Corp. -

Education committee chair
• Cliff Monroe, Arch Aluminum &

Glass Co. Inc. - Edge Seals for IG
Units task group chair

• Tracy Rogers, Edgetech I.G. - Capil-
lary Tubes task group chair

LAMINATING DIVISION
• Valerie Block, DuPont - Membership

committee chair
• John Bush, Oldcastle Glass - Glass

Flooring task group, Hurricane Sub-
stitution Criteria task group chair

• Dan Laporte, Solutia Inc. - Technical
committee chair, Education subcom-
mittee chair

• Julie Schimmelpenningh, Solutia Inc.
- ASTM C 1172 task group chair,
Laminated Glazing Reference Manual
subcommittee chair, Laminated
Glass Weight task group chair, Nom-
inating committee chair

• Aaron Thompson, Apogee (Viracon)
- Product Labeling task group chair

GANA Recognizes Its Leaders
Volunteers Provide Invaluable Resources

b y  B i l l  Y a n e k
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MIRROR DIVISION
• Randy Brooks, Gardner Glass Co. -

Concentrating Solar Power task
group chair

• Marc Deschamps, Walker Glass -
LEED task group chair

• Mandy Marxen, Gardner Glass Co. -
Mirrors: Handle with Extreme Care
task group chair, Website commit-
tee chair

TEMPERING DIVISION
• Ren Bartoe, Vesuvius USA - Mem-

bership committee chair
• Cliff Monroe, Arch Aluminum &

Glass Co. Inc. - ASTM C 1048 task
group chair, Education subcommit-
tee chair, Optical Distortion sub-
committee chair

• Jeff Nixon, Glass Coatings and Con-
cepts LLC - Engineering Standards
Manual subcommittee chair

• Kevin Olah, Guardian Industries
Corp. - Vehicular subcommittee
chair

• Doug Penn, United Glass Corp. -
Fully Tempered Heavy Glass Door
Manual task group chair

• Mike Rupert, PPG Industries Inc. -
Construction subcommittee chair

• Chuck Wencl, Apogee (Viracon) -
Standards & Engineering commit-
tee chair

ASSOCIATION-WIDE
• Valerie Block, DuPont - Protective

Glazing committee chair
• Marc Deschamps, Walker Glass -

LEED subcommittee chair
• Jeff Griffiths, SAFTI FIRST - Fire-

Rated Glazing Council Labeling
task group chair

• Jeff Razwick, Technical Glass Prod-
ucts - Fire-Rated Glazing Council

Education committee chair
• Jerry Razwick, Technical Glass

Products - Fire-Rated Glazing
Council chair

• Helen Sanders, SAGE Elec-
trochromics Inc. - ASHRAE
subcommittee chair

• Christine Shaffer, Apogee
(Viracon) - Marketing com-
mittee chair

• Nathalie Thibault, Prelco -
Solar Products and Applica-
tions subcommittee chair

• Stanley Yee, The Façade Group -
Energy committee chair   ■

Conserving energy, while 

reducing greenhouse gases, is 

possible in commercial 

buildings when manufacturers 

of fenestration products use the 

Azon thermal barrier method for 

aluminum windows and 

Warm-Light® warm-edge spacer 

for insulating glass. 

Modern daylighting systems 

produced with both Azon 

structural thermal barrier 

technologies will yield a 

fenestration system capable of 

upholding the highest efficiency 

and sustainability standards.

1-800-788-5942 | www.azonintl.com

2

1

2

1

A Z O N  S A V E S  E N E R G Y

Universal No-Tape™ 304 
structural thermal barrier polymer

Universal No-Tape™ 304 
structural thermal barrier polymer

Contact us to learn about the 
role of Azon thermal barriers 
in energy conservation.

B i l l  Y a n e k is GANA’s
executive vice president. Mr
Yanek’s opinions are solely
his own and not necessarily
those of this magazine.
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USGUSGlass
NEWS NETWORK

www.USGNN.com

NewsNow Powered by
visit www.usgnn.com for news every day

Arch Aluminum & Glass Emerges 
from Bankruptcy Protection

Arch Aluminum & Glass Co Inc. in
Tamarac, Fla., announced that it
has emerged from Chapter 11

bankruptcy protection following the
asset purchase by Arch Glass Acquisition
Corp., an affiliate of the investment firm
Sun Capital. Arch filed a voluntary peti-
tion for Chapter 11 reorganization in No-
vember 2009 (see December 2009
USGlass, page 16). 

“We are excited to be exiting from the
bankruptcy process and we look forward
to the next chapter in the history of Arch,”
says Leon Silverstein, Arch’s president and
chief executive officer. “We are extremely
grateful to our customers who stood by us
and our vendors who supported us
throughout the process. There’s no ques-
tion this is a challenging economic envi-
ronment, but Arch is now stronger to be

able to provide the best products, quality
and service to the glass and glazing in-
dustry. We feel it is important that we treat
our customers as one of our most impor-
tant assets. We know in today’s climate
our own customers might need that same
help and understanding that we received.
Loyalty and relationship still exist in busi-
ness today and we are an example of that.”

The agreement cited a price tag for the
purchased assets of just under $59 mil-
lion. Earlier court documents had indi-
cated that the asset sale was expected to
“generate nearly $62.0 million of value.” 

Signing the contract as purchaser
was Aaron P. Wolfe, listed as vice presi-
dent of Arch Aluminum & Glass Enter-
prises Inc., a Delaware Corp. Wolfe is
listed as a principal of Sun Capital Part-
ners on that firm’s website.

Wolfe commented on the sale, “Arch
has been known as an industry leader
providing high quality service and a
comprehensive product offering of fab-
ricated glass for the architectural indus-
try and aluminum for the architectural
industry. The Silverstein family has done
a terrific job growing the business over
the years, and we believe that our expe-
rience in similar building and construc-
tion product sectors will further enhance
the position of Arch.” 

“We are delighted with our agree-
ment to be acquired by an affiliate of
Sun Capital,” says Silverstein. “We have
known the firm for many years, and
their financial and operating expertise,
spanning more than 100 portfolio com-
panies over the past 15 years, will bring
added value to our organization as we
begin a new chapter in our history.” 

It’s difficult to overlook one obvious
connection between the two firms. Also
listed on Sun Capital’s website is Mark
Kuchenrither, vice president of opera-
tions. Kuchenrither served as chief fi-
nancial officer of Arch Aluminum &
Glass from September 2003 through
June 2007, before joining Sun Capital. 

International Aluminum
Receives Court Approval
of First Day Motions

International Aluminum Corp. (IAC),
parent company of U.S. Aluminum, re-
ceived approval of all of its requested mo-
tions at its “first day” hearing on January
6, 2010, regarding its Chapter 11 filing
(see January 2010 USGlass, page 16).
Court documents show that the company
received approval to, among other things,
pay pre-petition insurance obligations,
employee wages, salaries, health benefits

Zeledyne to Exit 
Commercial Glass Production 

Tulsa, Okla.-based Zeledyne announced on January 27 that it would exit
the commercial glass business this spring. The company will stop ship-
ping its architectural glass products by the end of June.

“The continuing difficulties in the economy have led to a significant decrease
in our commercial glass business and we have decided to exit this business,”
commented Robert Price, Zeledyne chairperson, in a statement. 

Company spokesperson Della DiPietro said the move is effective March 28.
“The construction industry has taken a big hit and we had a significant loss

of revenue last year, and we, as many in the market, expect that the severely
depressed construction industry will continue to suffer in the future,” DiPietro
told UUSGlass.

The company’s automotive business will not be affected by the closing of
the commercial line. “That plant has fabrication operations for automotive
glass and those will continue,” DiPietro said. “The plant’s not shutting down.”

Zeledyne purchased the Ford Motor Co. Automotive Components Holdings
(ACH) glass business, including its Versalux brand architectural glass product,
in April 2008. 
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Have your latch and lock it too.

The access control 
capabilities of   

a latch.

The rock solid 
security of  
a deadbolt.

Dual Force 2190
The Interconnected, No-Compromise Solution

You get the best of both worlds with this innovative new product from Adams Rite. 
The 2190 combines the critical elements of security and control with aesthetic appeal.   
With the deadbolt projected, a simple turn of the inside lever retracts both the latch  

and deadbolt simultaneously – providing code-compliant, panic-proof exiting. Add the 
energy savings due to the positive latching benefit, optional electrification, plus a variety 

of designer levers . . . and you’ve got the total package.        www.adamsrite.com
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NewsNow
continued

and other employee obligations during
its restructuring under Chapter 11. The
company also was provided authority to
continue to honor its current customer
programs, including warranties. The
company will continue to have access to
its cash and is authorized to pay ordinary
course post-petition expenses without
seeking court approval. 

According to court documents, the Re-
structuring Support Agreement provides
for the debtors’ financial restructuring to
be effected through its reorganization
plan. The required supporting holders,
which together hold more than 72 per-
cent in principal amount, and more than
50 percent in number of claims in respect
of the outstanding debt under the pre-pe-
tition agreements have, along with the
administrative agent, agreed to support
the plan. At press time, the debtors were
soliciting acceptances of the reorganiza-

tion plan from holders of credit agree-
ment claims, which will allow the plan to
be approved by the bankruptcy court.

The plan says that allowed general un-
secured claims “will be satisfied in full
through a distribution on account of the
allowed general unsecured claims and a
gift from the senior lenders on or after
the effective date in the ordinary course
of business. The debtors expect to be
able to continue to pay all trade creditors
who continue to provide normal trade
credit terms in the ordinary course of
business, subject to any required bank-
ruptcy court approval.” 

Employees also are expected to be un-
affected; in fact, the plan calls for an in-
centive program designed to motivate
senior management “to continue efforts
to foster and promote the long-term
growth and performance of Reorganized
IAC. Pursuant to the Management Incen-

tive Plan, key members of senior man-
agement will be entitled to receive one
time retention or transaction payments,
which, in the aggregate, will range be-
tween $250,000 and $650,000 depending
on certain milestones being achieved.”

Regarding its subsidiaries, the plan
notes that the reorganized debtors may,
among other things “cause any or all of
the Debtors to be merged into one or
more of the Reorganized Debtors or any
of their affiliates, dissolved or otherwise
consolidated, cause the transfer of assets
between or among the Reorganized
Debtors or any of their affiliates, or en-
gage in any other transaction in further-
ance of the Plan …”

Further details will be available upon
approval of the reorganization plan this
month. Check www.usgnn.com for the
latest updates.
❙❙➤ www.intlalum.com/reorg   ■
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XLEdge®>Loå3-366®>Neat®>Preserve®

Providing IG units with the lowest
failure rate in the industry – a low
0.20% after twenty years – that’s
how we protect your brand. At
Cardinal, our IG units with
XL Edge® are built to last – 20
years and counting, guaranteed.
And we sign each and every unit
for easy reference if a claim is
ever registered. We build our
brand strong to keep your brand
even stronger. Get the full brand
story at cardinalcorp.com.

Cardinal IG Company / Superior glass products for residential windows and doors
A CARDINAL GLASS INDUSTRIES COMPANY
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CompanyNews

CRL Expands in U.S. and Overseas 
with Acquisition, New Facility 

Los Angeles-based C.R. Laurence
Co. Inc. has acquired Tajima Corp.
USA. Tajima, also in Los Angeles,

has been supplying design, engineering
and manufacturing services to the ar-
chitectural metals industry in the
United States for more than 20 years. 

“We are proud of the fact that all the
employees of Tajima will be joining
CRL as Tajima’s operations are consol-
idated with our existing Los Angeles ar-
chitectural metals and manufacturing
operations,” says Lloyd Talbert, presi-
dent of CRL. “Yuval (Al) Eini, the pres-
ident of Tajima will be joining CRL as
director of sales and engineering in our

architectural metals group. Al will join
Armando Rodriguez, the CRL brand

manager of architectural metals, in
continuing the process of developing
the market for these products. In addi-
tion to the current CRL and Tajima
product offerings, there are many addi-
tional products and services planned
for launch later this year.”

In addition to the acquisition of
Tajima, CRL has completed an agree-
ment with Pacific Door Closer Inc. to
become the exclusive manufacturer and
distributor of balanced doors devel-
oped by Wikk Industries (which Pacific
Door Closer purchased in 2008). CRL
will begin production and distribution
of this line in the spring of 2010.

In addition to these acquisitions, the
company also is expanding overseas
with the opening of a new 36,000-
square-foot facility in Ilsfeld, Germany.
Formerly located in Bad Wimpfen, the
new location brings the products and
services closer to Stuttgart.

“This is an important segment of our
European strategy,” says Donald E.
Friese, chairperson and chief executive
officer. “We want to offer our European
customers the same wide range of prod-
ucts we currently provide North Amer-
ica and Australia. We also plan to present
our ‘rapid customization’ process to the

Tri City Glass & Door Announces
Recent Acquisition 

Tri City Glass & Door in Appleton, Wis., announced that it purchased Old-
castle Glass Green Bay on December 28, 2009. According to the an-
nouncement, the acquisition increases Tri City’s sales by 50 percent and

brought its employee base to almost 100 people. The company says it will con-
tinue to offer the same level of quality and service that customers have grown
accustomed to from both companies. 

Chuck Bender, president of Tri City Glass & Door, says that the decision to
purchase the operations was a good investment for his business.

“We had been looking for a new venture and saw this as a viable option,”
Bender says. “The capabilities of the two companies were very much in line,
as we both focus on aluminum and glass fabrication and distribution for the
commercial, retail and residential markets …”

Bender explains that Tri City Glass & Door is focused on servicing the state
of Wisconsin, and at this time there are no plans to expand that reach. 

“I think we can now do an even better job of serving our same markets and
areas,” Bender says.

In explaining his business strategy Bender says his company simply does
“the opposite of what others do and that has worked well for us.”

He adds, “The economic downturn will not last forever and we all need to
continue to invest in the future and not focus on the past.”
❙❙➤ www.tricityglass.com

CRL’s new facility in Germany will allow the company to stock more inventory
overseas.
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European market, providing customers
with products built to their specifica-
tions, with lead times similar to ‘off-the-
shelf ’ products. As we move forward, we
plan to focus a great deal on Europe as
an opportunity for growth.”

The new facility will enable CRL to
stock a much larger inventory of prod-
ucts for European customers, and also
will feature new shipping equipment
and computer systems. 
❙❙➤ www.crlaurence.com 

Atrium Companies File 
for Voluntary Chapter 11

Dallas-based Atrium Cos. Inc., par-
ent company of Atrium Windows and
Doors and Champion Window Inc.,
and others, filed for Chapter 11 on Jan-
uary 20 in the U.S. Bankruptcy Court
for the District of Delaware. Likewise,
its Canadian subsidiary initiated reor-
ganization proceedings under the
Companies’ Creditors Arrangement Act
(CCAA) in the Ontario Superior Court
of Justice in Toronto. 

Though Atrium and its subsidiaries
have filed for bankruptcy, company of-
ficials announced at the time that the
filing is part of an agreement they
reached with more than two-thirds of
their senior secured lenders to reduce
its outstanding debt by more than $350
million, or more than 50 percent of its
existing debt, through a “pre-negoti-
ated” restructuring of its balance sheet. 

The company lists between 5,001 and
10,000 creditors; estimated assets be-
tween $100,000,001 and $5 million;
and estimated liabilities between
$500,000,001 and $1 billion in its offi-
cial Chapter 11 filing. A number of the
company’s creditors holding the 50
largest unsecure claims are suppliers
within the glass and glazing industry.

Some of those listed include: Cardinal
Glass ($814,810); Mikron ($492,612);
Amesbury Group ($237,119); PPG
($235,347); Royal Window and Door
Profiles ($224,675); Truth Hardware
($139,441); and H.B. Fuller ($82,723).

According to the company statement,
Atrium intends to complete the re-
structuring process in approximately
three to four months. Atrium and each
of its subsidiaries intend to operate as
usual during the debt restructuring
process, and existing management will
remain in place. The company does not
anticipate any layoffs or facility closings
as a result of the debt restructuring, and
plans to continue to pay all employee

wages and benefits in the normal and
ordinary course. Suppliers will be paid
under normal terms for goods and
services provided after the filing date of
January 20. 

“The balance sheet restructuring will
substantially reduce our outstanding
debt and put Atrium in a much stronger
financial position to grow our business
over the long term,” says Gregory T. Fa-
herty, president and chief executive offi-
cer. “We have already done the hard work
of lowering our cost structure and reduc-
ing excess capacity in light of the difficult
environment under which we have been
operating for more than three years.” 
❙❙➤ www.atrium.com   ■

USGlass Magazine Named 
Finalist in Prestigious Neal Awards

USGlass magazine’s article “Millions Spent, Nothing
Gained,” written by contributing editor Tara Taffera (see April
2009 UUSGlass, page 30), has been named a finalist in the
prestigious American Business Media’s (ABM) 56th Annual
Jesse H. Neal National Business Journalism Awards.

Taffera’s article was one of 700 entries submitted for the
awards, and was one of just three to rank in the finals for the
Best Single Article category for publications that have less
than $3 million in gross advertising/circulation revenue.

“We are thrilled beyond words to be a finalist in the Neal
competition—long known as the ‘Pulitzer Prize’ of business-
to-business journalism,” says Debra Levy, president of Key Communications
Inc., which publishes UUSGlass. “Tara did an incredible job of investigative jour-
nalism to shine a light on a very sensitive subject. The report resulted in stories
in the Wall Street Journal, New York Times and ABC News, among others. It
also led to a call by one U.S. Senator for a congressional investigation and was
cited in the case being argued about glass tariffs. We have always believed in
the importance of fair, accurate and unbiased journalism and it's nice to see
these efforts recognized.”

“While this recognition from our peers in the publishing industry is very grati-
fying indeed, it is made even more so by the flood of feedback we received from
our readers on the value of this article,” adds Megan Headley, editor of UUSGlass. 

“It is an honor for our magazine to be recognized in this way,” says Taffera.
“Our staff does a great job every day to bring stories of importance to our read-
ers. That often means digging deep into stories others don’t want to tell and our
readers compliment all of our editors for those efforts.”

Award finalists will be honored during the Neal Awards luncheon in New York
City next month.
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HardwareFocus

product news
Marks USA Offers
New Auto-Reverse
Mortise Lock

MARKS USA in Ami-
tyville, N.Y., has introduced a
new auto-reverse feature on
its patent-pending 5 series
mortise lock, enabling the in-

staller to reverse the handing of the

lockset without removing the cover. It can
go from left hand to right hand and not
compromise the position of the internal
lock parts in five simple steps.

The grade 1 mortise locks are BHMA-
certified and meet ANSI specifications.
The mortise locks are through-bolted
for proper alignment and ease of instal-
lation, have self-adjusting spindles and
independent lever support springs. The

locks are available with an ever-increas-
ing variety of hardware.
❙❙➤ www.marksusa.com

Sargent Displays New 
Expressions of Elegance

Seven elegant new lever designs from
New Haven, Conn.-based SARGENT
provide an expanded selection com-
bining beauty and code compliance.
These decorative levers offer more op-
tions for facilities requiring levers that
return to within ½-inch of the door. 

The full collection includes 30 dis-
tinctive designs and 13 finishes. The
new options allow for a complete archi-
tectural hardware design continuum
for every application, including mortise
and tubular locks, electromechanical
and access control locks, exit devices
and master key systems.
❙❙➤ www.studiocollection.com   ■

Sponsored by the Texas Glass Association and DWM, USGlass, and AGRR magazines.

For more information visit www.usglassmag.com/texpo

April 14-16, 2010
El Tropicano 

Holiday Inn River Walk
San Antonio, Texas

Glass TEXpo™ 2010Glass TEXpo™ 2010

company news
Security Lock Distributors Tests Customer Knowledge 

Security Lock Distributors (SLD) in Westwood, Mass., has launched a “Did you
know…?” campaign to increase awareness of the full range of door hardware so-
lutions its offers. The campaign emphasizes the fact that SLD has more than
2.1 million SKU’s in stock and is the country’s largest stocking distributor for me-
chanical and electromechanical door hardware. The company provides Internet
commerce tools, 24/7 online quoting, ordering and tracking, live chat service, a
customer support staff with more than 300 combined years of hardware service
and the largest online library of technical documents.
❙❙➤ www.seclock.com
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Make your window and curtain wall systems – and your buildings – rise above the ordinary. With Technoform’s TGI® warm
edge IG spacers and Bautec structural insulating struts for aluminum frames, it’s possible. You see for over 30 years, we’ve
been helping architects, designers and fabricators create some of the most striking, high-performing window and curtain wall
systems in the world. Our spacers and struts deliver unsurpassed design capabilities, energy efficiency, durability and structural
strength. And our people bring you unrivaled expertise. Which means when you work with Technoform, you can take your
designs to a whole new level.

www.technoform.us | 330-487-6600
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SolarWatch
company news

Cardinal Solar Technologies 
Awarded $7.7 Million Tax Credit

Cardinal Solar Technologies
(ST) in Spring Green, Wis., a
fully owned subsidiary of Car-

dinal Glass Industries, has been
awarded a $7.7 million tax credit
under President Obama’s stimulus
plan in order to re-tool its Northfield,
Minn., facility. The credit is available
upon the facility’s progression from
residential door and window coating
operations to production of thin film
coatings for use in the manufacturing
of solar modules. 

Andy Jensen, vice president/general
manager of Cardinal ST, explains that
the process of earning the tax credit
began when the company completed
and submitted a formal 48C tax credit
application in October 2009. The tax
credit is part of the American Recov-

ery and Reinvestment Act, which is
focused on building a robust domestic
manufacturing capacity to supply
clean and renewable energy projects
with American-made parts and
equipment.

Cardinal’s research and develop-
ment team spent the past three years
developing thin film coatings to be
used by solar module manufacturers.
These thin film coatings (transparent
conductive oxide, anti-reflective and
low maintenance photocatalytic) will
be tailored to specific customer mod-
ule requirements to optimize their en-
ergy production.

“Once our thin film development work
is completed, it will take us approximately
six months to re-tool our Northfield coat-
ing operation,” Jensen says.

He adds that Cardinal’s large area
thin film coating process enables the
company’s solar thin films to be engi-
neered to match customer require-
ments while maintaining a low cost.

At this time, Jensen says the com-
pany “will be maintaining the current
staffing levels, but with the expected
growth in the solar industry over the
next couple years we are optimistic
that the Northfield operation will
benefit from that growth.”

He says they do not have any plans
at this time to open additional solar
facilities, but it is something that
could be considered in the future.

“As one of the world’s leading tech-
nology companies in glass and thin
film coatings we are ready to react to
the opportunities that the solar indus-
try will bring to the United States over
the next several years,” Jensen says.
“We believe that the stimulus plan will
be one significant step to encourage
renewable energy projects in the
United States and will drive demand
for our solar customer’s products. 
❙❙➤ www.cardinalst.com

product news
SynergX Systems 
Inspect Photovoltaic Glass 

SynergX Technologies Inc. in Laval,
Quebec, is offering glass scan systems
to provide solar glass and panel man-
ufacturers with yield management
and a quality control solution for the
inspection of both continuous and cut
sheets of clear and patterned glass.
High-resolution cameras provide ac-
curate detection, sizing and classifi-
cation of defects, including open and
closed bubbles, black and white
stones, scratches and edge defects. 
❙❙➤ www.synergx.ca   ■

research news

New Energy Achieves Transparency 
in Electricity-Generating Windows 

New Energy Technologies Inc. in Burtonsville, Md., currently developing So-
larWindow™ technologies capable of generating electricity on glass windows,
announced on January 4 that researchers have overcome a significant scien-
tific hurdle in creating clear solar glass. By replacing a visibility-blocking solid
metal component with environmentally friendly, non-metallic, transparent com-
pounds it has created a first-of-its kind see-through glass. 

“Metal materials block visibility, and are arguably the most important hin-
drance to developing a commercially viable solar glass window product,” says
Meetesh V. Patel, president and chief executive officer. “We have successfully
replaced the metal contact component … with non-metallic compounds and,
in so doing, achieved significantly greater transparency, a key factor in ad-
vancing our technology along the commercial product development path.”  

To-date, one of the biggest obstacles faced by researchers developing the
technology has been the presence of metal, an opaque material that blocks all
visibility and prevents light from passing through glass. Eliminating metal has
proved especially challenging since the metal component acts as the negative
‘polar contact,’ an important function in collecting the electricity generated
from solar cells on the surface of the glass. The new compounds now function
as the negative polar contact and collect electricity from the window.  
❙❙➤ www.newenergytechnologiesinc.com
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Architectural Aluminum Systems 
Entrances + Framing
Curtain Walls
Windows     

THE AA®3200 ISOWEB® SLIDING DOOR is the perfect choice for your
next high-end project. It’s the combination of form and function that
makes this sliding door stand up to the elements, whether it’s 
rain, wind or hurricane conditions. To learn more about our AA®3200
ISOWEB® Sliding Door, visit Kawneer.com.

STANDS UP TO THE ELEMENTS.
STANDS OUT IN THE INDUSTRY.

kawneer.com

© 2008 Kawneer Company, Inc.
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When this former office building
became empty, a rehab—including
window replacement—turned the old
space into a new hotel. 

Photo courtesy of Builders Architectural.

Room for 
Improvement
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While New Construction Stalls, 
Suppliers Take a New Look at Retrofits 
by Megan Headley
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As new commercial construc-
tion churns through its fore-
casted slump in 2010, the
commercial glass industry is

taking a closer look at ways to capitalize
on opportunities in the retrofit market. 

“It is a trend that is just getting
started,” comments Rick De La Guardia,
president of DLG Engineering Inc. in
Miami. “I have worked on, and have
seen, numerous condominiums and
commercial buildings do a complete
retrofit of their outdated windows and
doors to more energy-efficient and
safer products.” 

Robin Randall, vice president of mar-
keting for TRACO in Cranberry Town-
ship, Pa., is watching that trend take off
as well. “We have seen an increase in
retrofit projects, in large part due to the
decline in new construction.”

Still, others say this growing trend
might not be growing fast enough to re-

ally help buoy installers searching for
work. 

“The retrofit market right now is in
the dumps with financing on the pri-
vate sector side,” says Tom Johnson,
executive vice president of the glazing
contractor Burgess-Snyder Industries
in Virginia Beach, Va. “On the state
level I think cities are in somewhat of
a squeeze and we have not seen much
retrofit work hit the streets. Most of
the work we’ve seen has been new
construction.”

He adds, “I’ve worked with architects
on some condominium projects that
are desperately in need of door and
window work as part of their overall
renovation, but they’re strapped to get
loans as well. There are a limited num-
ber of projects I think that are going to
be available to us this year. I’m not too
optimistic that this year is going to be
as good as last year.” 

“The downturn has affected nearly
every aspect of the market. Renovation
projects would have to significantly in-
crease in order to offset the losses in
other commercial segments,” adds Jeff
Griffiths, director of business develop-
ment at SAFTI FIRST Fire Rated Glaz-
ing Solutions. However, he
acknowledges, “An increased emphasis
on energy performance improvements,
the need to align older buildings with
today’s technological needs and the
ability to tap into equity for funding are
all important factors that could cush-
ion the blow to the renovation market
segment.”

While retrofit revenues for Min-
neapolis-based Apogee Enterprises his-
torically have been about 25 percent,
Russ Huffer, chairperson and chief ex-
ecutive officer, has said this may change

continued on page 22

During a renovation intended to improve the aesthetics of North Layton Junior High in Layton, Utah, the school ended
up improving the safety features by installing fire-rated glazing. 

Photo courtesy of SAFTI FIRST.
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with the right incentives.
“If the government were to put retro-

fit incentives in place it could grow,” he
says. “There is no question that retrofit
can significantly change the energy
performance of older buildings.”

Already, Huffer says, he is seeing in-
creased interest as a result of “stimulus
projects.” He adds, “We’ve also seen in-
terest from non-government projects,
but many of these projects are not mov-
ing ahead with the difficulty in obtain-
ing financing.”

Mark Meshulam, executive vice pres-
ident of Builders Architectural in Deer-
field, Ill., agrees that the retrofit work
might not be there now—but now is
precisely the time to prepare for work
in this segment. 

“Right now there’s been such a huge
decrease in all kinds of work that it’s
hard to say,” Meshulam says. He adds, “I
believe that the fastest part of our in-
dustry’s market to return will be rehab,
first in the public sector, then the pri-
vate sector.”

Seeking Incentives 
Despite dour predictions for 2010,

Associated General Contractors of
America chief executive officer Stephen
Sandherr tried to spin a silver lining out
of the gray cloud hanging over com-
mercial construction during a recent
forecast he pointed out that low costs of

materials and labor provide
good deals for municipalities to
begin a construction project. 

“As new federal producer
price index figures … make
clear, construction material
costs are at multi-year lows,
which is why places like Mary-
land’s Montgomery County are
moving forward with aggres-
sive capital plans despite tight
budgets. They know they’re get-
ting good deals for construction
now and that if they wait, these
projects will only cost more.” 

Sandherr added that the association
was contacting Congressional and ad-
ministration leaders to urge them to in-
vest in construction activity. “If they act
now, they can save taxpayers millions
on construction costs while immedi-
ately boosting employment and eco-
nomic activity,” he said.

While glass products may not be
among those discounted materials, it is
an incentive that could get the ball
rolling on some renovation projects
that require less of an overall invest-
ment than new construction—partic-
ularly when suppliers and installers
help to explain how glass products ulti-
mately can offer huge cost savings. 

According to a report published by
McGraw Hill Construction in October
2009 entitled “Green Building Retrofit

& Renovation,” the downturn is en-
couraging adoption of energy-efficient
practices in renovation projects as sup-
pliers promote the long-term money-
saving benefits of energy-efficient
products. The report further states that
all owners surveyed reported using
more energy-efficient lighting or natu-
ral daylighting in their green retrofit
and renovation projects. In other words,
building owners looking to retrofit
know improvements in glass will have a
big return on investment. So how to get
the other owners to consider replacing
their inefficient windows?

“It is always important to explain
how replacing products can improve
the performance of the units and con-
sequently the overall structure dramat-
ically,” Randall says. She adds, “We have

This building was revived
with replacement windows,
new steel structures and
balconies. 
Photos courtesy of Builders Architectural

Room for 
Improvement continued from page 21
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noticed an increased requirement for
energy-efficient products in all seg-
ments of the fenestration industry.”

Promoting the cost-saving benefits of
glass and related products can only help
increase those requirements. Suppliers
more than ever before are promoting
the energy-efficient properties of their
products—and with good reason, as
that McGraw Hill report also predicts
green building renovations to jump
from 5 to 9 percent of the market to 20
to 30 percent in just five years. That
jump may start sooner rather than later
as less than 20 percent of building own-
ers surveyed indicated that they used
bank loans to finance green retrofit and
renovation projects. The report attrib-
utes this in part to the tightening of
credit that has occurred since the fall of

2008 and the relatively low costs
of many renovation projects. In-
stead, building owners are look-
ing to alternative financing
measures such as the services of
an energy service company
(ESCO). ESCOs, the report ex-
plains, finance the upfront cost
of the retrofit and take a per-
centage of the savings achieved.  

Meshulam advises glass in-
dustry professionals to promote
their energy—and cost—bene-
fits based on a three-pronged
approach by addressing: tax
benefits available to help with
the immediate costs, longer-
term energy savings and the ex-
isting data that documents the
enhanced market value of prop-
erties with green upgrades. 

“That can be quite persuasive.
There’s data out there that indi-
cates that the cost to retrofit
windows can be recouped to a
very great extent by the in-
creased market value of the
property,” Meshulam says. “A for-

mula that puts all of those things to-
gether can create a persuasive
message.”

Huffer cites similar data. “Often when
monolithic glass is replaced, there are
huge energy savings to be achieved, as
well as increases in comfort and pro-
ductivity for employees with the im-
proved energy efficiency and greater
use of daylighting. The improvements
also increase the value of the building
and can lead to increased lease rates for
building owners,” he says.   

With regard to those tax benefits in
Meshulam’s first prong, Sandherr cited
the stimulus bill as another bright spot
for contractors. “The approximately
$135 billion in construction funds in-
cluded in last year’s package are now
beginning to have a measurable, but

limited, impact on the construction in-
dustry,” he said. 

The American Recovery and Rein-
vestment Act (ARRA) set aside $750
million for updating federal buildings
and United States courthouses for en-
ergy efficiency and $4.5 billion toward
converting GSA facilities to high-per-
formance green buildings. 

Still, Huffer says, “The stimulus proj-
ects are a positive for the market but are
impacting a fraction of the total capac-
ity that is available.” 

Higher Learning 
In addition to federal buildings, edu-

cational institutions are making the
most of government assistance. Ac-
cording to the McGraw Hill report, the
sectors with the largest green retrofit
opportunity are education and office—
approximately 50 percent of all retrofit
activity. 

Information from the U.S. Depart-
ment of Energy states that funds are
available for financing energy efficiency
and renewable energy measures in
public and private non-profit schools.
Schools, school districts and higher ed-
ucation institutions are advised to work
with state or local energy offices to de-
velop energy conservation strategies.
And in a news release issued on No-
vember 23, 2009, the National Institute
of Building Sciences explained that the
federal government’s Qualified School
Construction Bond (QSCB) program,
created by the ARRA, provide tax cred-
its, in lieu of interest paid by the state
or district, to bondholders as a more ef-
ficient source of funding. The states and
districts that issue the bonds will be re-
sponsible only for paying back the prin-
cipal, making it possible for them to
purchase land, build new buildings
and/or renovate existing buildings at a

continued on page 24

Many of these projects are not moving ahead 
with the difficulty in obtaining financing. 

—Russell Huffer, Apogee 
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savings of up to 50 percent (visit
www.edfacilities.org/school-modern-
ization/ for more information). 

School districts seem to be taking
advantage of these incentives. TRACO’s
projects are a good example of school
demand for energy-efficiency; when
asked about retrofits projects to which
it has recently supplied, a very exclu-
sive list is offered ranging from Slip-
pery Rock Elementary to the
University of Detroit, and all education
points in between. 

Diana San Diego, director of market-
ing of SAFTI FIRST in San Francisco,
also sees this playing out. “We are see-
ing a lot of school renovation work
going on—and it seems that school
districts are taking this opportunity to
upgrade the glazing. This includes
eliminating the old wired glass to a fire
and safety product, making windows
more energy-efficient, increasing the
amount of glazing to maximize day-
lighting or expanding artificial light,
etc.”  

But as San Diego cautions, while en-
ergy efficiency upgrades may be the
motivation, as with any renovation new
products are being brought into to meet
existing codes.  

“Safety and technology can be two
important reasons to renovate,” adds
Griffiths. “Existing conditions can be
considered unsafe based on current
code requirements. Technological ad-
vancements, whether they may be a re-
sult of electronic media or energy
efficiency, for example, can drive the
need to upgrade older facilities.”

Rolling with the Punches
De La Guardia currently is assisting

in the retrofit of an historic building in
Miami, the Vizcaya Museum and Gar-
dens, to provide a flood-resistant store-
front system. As he’s learned, renovation
projects can become more extensive
then originally planned to meet exist-
ing codes. 

“There have been several code
changes in recent years that will affect

this,” he says. “If you have an old [build-
ing]and it’s not properly designed to
today’s code you may not have an issue
solely with the doors and windows, but
you might have an issue with a struc-
ture that wasn’t designed to transfer the
loads from the windows and doors.”

Installers need to be sure that they’re
looking at all of the existing codes and
are updating not simply for energy
properties or aesthetics, but safety as
well—and need to be sure that the ex-
isting structure can support today’s
new products. 

Randall notes that other often-over-
looked considerations include inte-
grating the new door or window
system with existing building envelope
systems. 

“The goal is always to improve the
total performance of the doors and
windows using the most innovative
technology to improve air, water, ther-
mal and structural performance,” she
says. “This contributes to the overall
performance of the building envelope.”

Griffiths adds, “Tying into existing
waterproofing materials and method-
ologies can be tricky and requires hav-
ing a wider range of experience and
knowledge.”

New technologies, in addition to up-
dated codes, can affect the way a retro-
fit project is installed. “The biggest
trend that I’m seeing with replacement
and even new construction is the use of
expandable foams in the space between
the edge of the window and the build-
ing substrate,” Meshulam comments.
“We never saw that before about two

years ago, and now it seems like almost
every job has it. That will help the en-
ergy performance in terms of making
the surfaces feel warmer and it also iso-
lates the edge of the window from cold
air that might be in the wall cavity.” 

Another not-to-be-overlooked con-
sideration remains aesthetics, particu-
larly in historic buildings. 

“There is the challenge of maintain-
ing the current aesthetics/historical
look of the building with the new en-
ergy-efficient systems,” Huffer says.  

Randall adds, “Depending upon the
era of the building, often times retro-
fit projects require the aesthetics of the
building to match or be similar to the
existing condition.” 

Gaining Retrofit
Experience 

Companies with experience in reno-
vation projects certainly will have an
easier time capitalizing on these op-
portunities, and installers may want to
seek out suppliers that promote reno-
vation-specific products. 

“You have to be experienced with
retrofit projects to be able provide so-
lutions and provide products that max-
imize performance,” Randall says. 

In the end, though this market may
help some companies create new op-
portunities, right now it’s still an over-
all smaller market feeding a large
number of competitors. 

As Johnson says, “We’re going after
what’s out there in the commercial
market, be it retrofit or new construc-
tion.  I do believe this is going to be a
down year for all of us. I don’t see as
many projects, so with the available
work that’s going to be out there for the
many firms that are going to be chasing
it, it’s going to be pretty competitive. We
have a backlog, but I think by the end
of the year we’ll be wishing we had a
larger one.”

In those cases, the most that can be
done is to lay the groundwork for jobs
early in the recovery cycle. 

“The idea is to create a clear value

“We’re going after
what’s out there in the
commercial market,
be it retrofit or new

construction.” 
–Tom Johnson, Burgess-

Snyder Industries 

Room for 
Improvement continued from page 23
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proposition for the customer,” Meshu-
lam says. “It’s not going to cause people
who don’t have money to spend it. But if
those messages can be hammered out
now, then when the economy starts to
loosen up there should be some pent-
up demand. If the [architects and
building owners] have been educated
during this interim period as to the
benefits, they might move quicker. They
might already have figured out who
they want to work with—whoever’s
providing that information now.”   ■
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If you’ve attended the Building Envelope Contractors (BEC)
Conference in the past, there may be just one question on
your mind: will there be a top 10 countdown this year? 

Because if you’ve been to the event, sponsored by the Glass
Association of North America (GANA), in the past, you al-
ready know that the educational offerings will be top-notch
and the topics covered will be timely. (And you likely know
that new BEC chairperson Henry Taylor of Kawneer Co. is
more than up to the task of moderating an event that last year
kept attendees riveted to the edges of stadium-style seats.)

If you’re a first time attendee, you should know that this
event geared toward glazing contractors is so informative that
even after the annual “beer break” sponsored by W&W Glass
the seats remain full. 

This year GANA is preparing to kick-off another BEC Con-
ference, March 27-29, at the Paris Hotel in Las Vegas. The
event comes at the close of GANA’s Glass Week and the Insu-
lating Glass Manufacturer’s Alliance Annual Meeting (see
January 2010 USGlass, page 46, for related story). 

Event organizers have broken the schedule into three top-
ics: the industry; products; and contract glazing. Take a look
for yourself, and then visit www.glassweek.com for more in-
formation or to register to attend.   ■

Countdown to 

BEC
Glazing Contractors Prepare for GANA’s 2010 Conference

SCHEDULE AT A GLANCE
Schedule is tentative and subject to change. 

Saturday, March 27, 2010
7:00 a.m.-9:00 p.m. Registration Desk

7:00 a.m.-5:00 p.m. Task Group Room

3:30 p.m.-5:30 p.m. BEC Technical Committee Meeting

7:00 p.m. - 9:00 p.m. Glass Week/BEC Conference Joint
Reception 
Sponsored by Kawneer Co. Inc.

Sunday, March 28, 2010
7:00 a.m.-8:00 p.m. Registration Desk

7:00 a.m.-5:00 p.m. Task Group Room

7:00 a.m.-6:00 p.m. Internet Café 
Sponsored by Dow Corning Corp.

7:00 a.m.-8:00 a.m. Breakfast

8:00 a.m.-4:20 p.m. BEC General Session
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T H E  I N D U S T R Y
Sunday, March 28, 2010 

8:00 a.m.- 8:45 a.m. State of the Glass and Glazing Industry presented by Hugo Lara, Vitro Vidrio Plano S.A.
De C.V.

8:45 a.m.-8:50 a.m. Take 5: Edgetech IG presented by Joe Erb

8:50 a.m.-9:45 a.m. Energy and Code Update: How Are They
Affecting Your Business?

presented by Dr. Tom Culp, Birch Point Consulting
and Bill Yanek, Glass Association of North America

9:45 a.m.-9:50 a.m. Take 5: Technoform presented by Mark Silverberg
9:50 a.m.-10:15 a.m. Communications Break Sponsored by Saflex

10:15 a.m. - 11:00 a.m. Construction Economic Outlook presented by Bill Greiner, Scout Investment
Advisors

11:00 a.m-11:05 a.m. Take 5: Advanced Architectural Glass from Guardian presented by Chris Dolan

11:05 a.m.-11:35 a.m. Sell Yourself First, Your Company Second, Your
Product/Service Third

presented by John Rovi, Curtainwall Design &
Consulting

11:35 a.m.-11:40 a.m. Take 5: LinEl Signature presented by George Petzen

11:40 a.m.-12:10 p.m. Recruiting and Evaluating Key Staff Hires for
the Future presented by Mike McArdle, Mica Enterprises

11:50 a.m. - 1:00 p.m. Lunch Sponsored by Vitro America, Inc.

T H E  P R O D U C T S

1:00 p.m-1:30 p.m. Electronically Tintable Glass in Building
Envelopes – A Project Showcase

presented by Dr. Helen Sanders, SAGE
Electrochromics Inc. 

1:30 p.m.-1:35 p.m. Take 5: Glass of the Future – Today presented by Roger Watson, Saint-Gobain

1:35 p.m.-2:15 p.m. Building Information Modeling (BIM) – Significance
and Trends to Track BIM Software Company

presented by Will Ikerd, Raymond L. Goodson Jr.
Inc.

2:15 p.m.-2:20 p.m. Take 5: Curtain Wall Design & Consulting presented by John Rovi

2:20 p.m.-2:50 p.m. The Future of High Thermal Performance
Fenestration

presented by Mark Silverberg and Albert
Stankus of Technoform Glass Insulation NA Inc.

2:50 p.m.-2:55 p.m. Take 5: Tubelite Inc. presenter TBA
2:55 p.m.-3:25 p.m. Communications Break-Beer Break Sponsored by W&W Glass

3:20 p.m.-3:50 p.m.

Adaptive Glazing – Sunlight Responsive
Thermochromic (SRT) Window System: Lower
Energy Use, Enhanced Daylighting and Solar
Heat Gain Reduction

presented by Fred Millett, Pleotint

3:50 p.m.-3:55 p.m. Take 5: ICD High Performance Coatings presented by Kris Vockler
3:55 p.m.-4:20 p.m. Net Zero Building presented by Russ Huffer, Apogee Enterprises Inc.
6:00 p.m.-8:00 p.m. Networking Reception Sponsored by Viracon

Monday, March 29, 2010 
7:00 a.m.-5:00 p.m. Registration Desk
7:00 a.m.-5:00 p.m. Task Group Room
7:00 a.m.-12:00 p.m. Internet Café Sponsored by Dow Corning Corp.
7:00 a.m.-8:00 a.m. Breakfast
8:00 a.m.-12:15 p.m. BEC General Session

C O N T R A C T  G L A Z I N G
8:00 a.m.-8:30 a.m. Training and Developing Your Staff for the Future presented by Mike McArdle, Mica Enterprises
8:30 a.m.-8:35 a.m. Take 5: SageGlass® Electronically Tintable Glass presented by Dr. Helen Sanders
8:35 a.m.-9:20 a.m. Renovating a Façade: Case Study presented TBA
9:20 a.m.-9:25 a.m. Take 5: SAFTI FIRST™ Fire Rated Glazing Solutions presented by Jeff Griffiths

9:25 a.m.-10:15 a.m. Properly Documenting Your Defense of a Worker’s
Compensation Claim and other Legal Disputes

presented by Richard Kalson, Esq., Babst,
Calland, Clements & Zomnir, P.C.

10:15 a.m.-10:20 a.m. Take 5: Tremco Inc. presented by Ellen Zerucha
10:20 a.m.-10:45 a.m. Communications Break

10:45 a.m.-11:30 a.m. Getting Paid When the Project Goes Broke
presented by Joseph J. Devine, Esq., and
Richard Barkasy, Esq. and Schnader Harrison
Segal & Lewis LLP

11:30 a.m.-11:35 a.m. Take 5: Next Generation SOLARBAN Glass:
Product Development at PPG presented by Glenn Miner

11:35 a.m.-12:15 p.m. Tips to Work on Window Replacement Jobs presented by Dave Hewitt, EFCO Corp.
1:00 p.m.-6:00 p.m. Golf Tournament
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Ted Hathaway, chief executive
officer of Oldcastle Glass, in
Santa Monica, Calif., wants to
know what’s happened to the

construction industry.
“If you look at the relative labor pro-

ductivity of building construction ver-
sus non-farm manufacturing, the
construction industry has the legacy of
being the least productive industry over
the last 30 years,” the Santa Monica,
Calif.-based executive says. “And the ar-
chitectural community is trying to re-

think why that has happened.” 
He continues, “The design-bid build

was an early, normative process; the no-
tion was that you went out and bid out
the facets of the building to get the low-
est cost but then, as the process unfolds,
you discover that you have brought in a
plethora of suppliers that don’t have
aligned interests. So you have a glass
supplier that is working with a curtain-
wall supplier that is working with a sky-
light supplier that is working with an
operable window supplier and you have

several different suppliers—each of
which has their own vested interest.”

An integrated project delivery (IPD)
is an approach that the American Insti-
tute of Architects says integrates peo-
ple, systems, business structures and
practices into a process that collabora-
tively harnesses the talents and insights
of all participants to reduce waste and
optimize efficiency of design, fabrica-
tion and construction. Oldcastle Glass
is aiming to deliver just that. 

“It’s a major, major rethinking of how
buildings have been built,” Hathaway
says of this construction trend. 

Hathaway has been positioning his
company as an integrated supplier for
architects since its acquisition of South-
west Aluminum Systems in 2003. Since
then, the company has moved beyond
the definition of a typical “glass fabri-
cator” and has evolved into a building
envelope supplier. 

“For many years now we’ve acquired
and been providing products and serv-
ices that are well beyond the definition of
a glass fabricator,” Hathaway says. “The
products we engineer today are vastly
different from anyone in our space—
there’s no one else in our marketplace
that has the breadth and the depth of
building envelope products. And no one
else has the ability to engineer those
products as an integrated system.” 

The Royal Bank of Canada (RBC)
Centre is one such example of Oldcastle
Glass’ IPD approach. 

According to architects Kohn Peder-
sen Fox Associates (KPF), the design
of the RBC Centre reflects the reinven-
tion of Canada’s largest, and one of its
oldest, banking institutions. The 43-
story tower, with 24,000-square-foot
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One Supplier’s Shift 
in Project Delivery 
by Megan Headley

Photo courtesy of Cadillac Fairview. 

The construction in-
dustry has the legacy
of being the least pro-
ductive industry over

the last 30 years.
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floor plates, rises from a 10-story
podium, which is articulated by hori-
zontal fins and holds 48,000-square-
foot floor plates. The architect says the
glazed form of the tower responds di-
rectly to its north-south orientation
and corner location with a shield-like
glass volume on the east-facing Sim-
coe Street façade. The volume sets
back and angles in to mark the build-
ing’s main entrance, giving the tower
a distinctive profile.  Floor-to-ceiling
windows enhance daylighting, while
sun-shading devices and automated
blinds tied to exterior light sensors
maximize efficiencies and minimize
operating expenses.

Oldcastle Glass designed, engineered
and supplied the building envelope, in-
cluding 420,000 square feet of custom
curtainwall, solar control glass for
upper floors and sound-resistant lami-
nated glass for the lower floors. 

“[RBC] represents all of our own sys-
tems. We designed the system with
state-of-the-art energy efficiency and
provided the architectural glass in an
integrated building envelope solution.
You have 442,000 square feet of archi-
tectural glass and we supplied a com-
plete turnkey system,” Hathaway says.

“We designed, engineered, fabricated
and assembled it,” says Mary Carol
Witry, president of Oldcastle Glass En-
gineered Products.

About the Centre 
Oldcastle Glass was awarded a con-

tract for the project in early 2007.
“This is the first major office tower in

the city’s core in more than a decade,”
Witry explains. “The way Toronto is
spread out they didn’t have to build
large boxes in a condensed space.”

From the beginning, the company
worked closely on design with KPF in
New York and the architects of record,
Bregman + Herman Architects in
Toronto. 

“We partnered with KPF and func-
tioned as a part of their team,” Witry
says. “From design and engineering to

testing and assembly we worked with
them through the entire process.”

Following the design phase, Oldcastle
Glass’ Toronto-based Engineered Prod-
ucts facility coordinated and handled
the engineering side of the project, as it
specializes in high-end, highly engi-
neered buildings.  

Witry says that the company sup-
plied 442,000-square feet of glass prod-
ucts, including 6,800 unitized frames,
for the 43-story building. Glass units
measuring up to 5 by 11 feet featured
PPG Industries’ Solarban 70, with ther-
mal warm-edge spacers and argon gas.
The energy-efficient units helped con-
tribute to the LEED Gold NC rating that
the building targeted.

The company’s scope also included

sunscreens, operable vents, skylights,
louvers, canopies, soffits and doors.

The tower’s bottom 24 floors re-
quired security glazing, which Witry
says, “required bigger and thicker fram-
ing members, massive anchors and
laminated glass.” 

According to Witry, those high-se-
curity systems brought the only un-
foreseen challenge. “The lower 24
floors were changed very late in the
game from standard to high security
so we needed to adjust right in the
middle of our shop drawing phase
and make sure we still hit the same
project schedule and that nothing
slipped. We had to do a massive re-
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continued on page 30

Collaborating with Columbia University 
on Promoting Construction Collaboration 

At its core, the idea of integrated project delivery (IPD) is about increased col-
laboration among all parties involved in a building’s construction. 

“The trend is clearly to have more collaboration, more partnering,” says Ted
Hathaway, chief executive officer of Oldcastle Glass, headquartered in Santa
Monica, Calif. “IPD is an effort to try and get the suppliers and the parties
that are involved in constructing a building to work more cooperatively and
more intelligently.”

While Oldcastle Glass’ movement toward IPD certainly makes the company
stand out for potential architectural clients, the building envelope supplier is
taking the concept of collaboration so central to IPD to another level. 

“We are underwriting a three-year research grant with Columbia’s University’s
Graduate School of Architecture, Planning and Preservation (GSAPP) for a pro-
gram called the Columbia Building Intelligence Project,” Hathaway explains.
“We’ve committed substantial research funds to the university to explore this
conundrum of why construction is so inherently inefficient.”

According to information from GSAPP, the Columbia Building Intelligence Proj-
ect is a three-year pilot project designed to explore new collaborative relation-
ships that have the potential to transform the building industry. Each year, the
project brings together leading experts from various sectors of the industry to
uncover key questions and problems, some of which will be addressed in the In-
tegrated Design Studio (IDS). The IDS breaks down the traditional model of stu-
dio education by having three studios team up in a dedicated space to explore
the complexities of a design problem, with each studio taking a part of the build-
ing problem before eventually integrating the full scope of work with the other
two studios.

“It is a collaboration between Oldcastle Glass and GSAPP to really bring the
best minds from around the world to study and ask the question ‘why is the
construction industry so inefficient?’” Hathaway says.

For more information on the Columbia Building Intelligence Project, visit
www.arch.columbia.edu/c-bip.
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design to accommodate the high se-
curity. We were behind the gun to
make sure we maintained the same
project schedule.”

An Integrated Approach 
While the project is fairly standard,

the supply chain was anything but.
Witry indicates that its shift from glass
fabricator to building envelope supplier
has given her company a bigger role in
the early design stages. 

“We have evolved from glass fabrica-
tor to partner in the design process; we
provide solutions and ensure that our
building envelope products work to-
gether so that the architect’s vision is re-
alized, the schedule is met and the
owner is proud of the completed build-
ing,” Witry says.

She adds, “With supplying the build-
ing envelope, you’re really part of the

process. You’re a solution provider and
you have input and you can help the
project get completed on time. When
you’re a material supplier you’re basi-
cally just reacting to what somebody is
asking for.” 

It’s a total solution that Witry says ar-
chitects respond to. “Architects value
the ability to partner with one company
on the entire building envelope and get
all their questions answered and their
design fulfilled,” she says.   

Hathaway agrees. 
“As we have evolved and transi-

tioned from a glass fabricator to a
supplier of integrated building enve-
lope solutions, people see us as a more
desirable supplier and partner,” he
says. “I think people are interested in
partnering with us and developing
strategic alliances that are positive for
both parties.”    ■

The RBC Centre is one example of
integrated project delivery.

continued from page 29
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�Factory-recognized Master Stocking Distributor
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W ithin its industry, the Van
Andel Institute (VAI) in Grand
Rapids, Mich., seems made to
take on challenges. Among

other things, the medical research and educa-
tion facility is dedicated to finding the molec-
ular origins of cancer and other diseases.  

The slightly less lofty goal of installing the
complicated glass portions of the $170 million,
240,000-square-foot facility expansion pro-
vided its own share of industry challenges.

The first phase of the VAI, built in 1998,
was designed in part to resemble the falling
water of the Grand River that flows in the dis-
tance. Phase II, completed in December 2009,
clearly put a prominence in connecting the
interior and exterior and making the most of
natural daylighting, even while ensuring en-
ergy efficiency. 

For the Phase II expansion, Rafael Viñoly of
Rafael Vinoly Architects PC in New York, the
lead architect on both phases, aimed to fulfill
his vision for the glass walls, windows and in-
terior elements. Viñoly designed three areas in
particular—the Café curtainwall, the “Angel”
wall and the CEO conference room—to em-
phasize the landscape and views of Grand
Rapids. 

“Glass is the most prominent and creatively
utilized building element in the expansion,”
says Steve Heacock, Van Andel Institute CAO
and chief counsel.

Vos Glass Inc., a Grand Rapids, Mich.-based
glazing company, was chosen by VAI to carry
out this vision, by compiling a team to provide
the unique glass features required by the ar-
chitect and meeting the installation challenges
as well.

“During the design development phase, as
well as the construction phase, Vos Glass pro-
vided advice, comments, shop drawings, sub-
mittals, suggestions and information on
systems and components of various aspects of
the glazing trade to the [general] contractor
and architect,” says Linda Vos-Graham, presi-
dent of Vos Glass. That didn’t make the final
project any less challenging. 

“The logistics and installations on this
project were challenging,” explains Ken Gra-
ham, project manager on the VAI glass in-
stallation and vice president of Vos Glass. “We
committed ourselves to staying true to the ar-
chitect’s models.”

Hospital Work Keeps 
Contract Glazier Busy 
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by Megan Headley

Glass 
Works 

in Healing the
Economy
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The Café’s Curtainwall 
A unique segmented window wall,

measuring 140 by 66 feet, now provides
abundant natural light to the cafeteria.
To get to that point, a great deal of co-
ordination was needed. 

First, a Kawneer 5500 aluminum
framing system was installed to create
130 individually-framed fenestration
openings, each measuring 42 by 200
inches. Surrounding each exterior
opening, the glaziers installed a contin-
uous vertical and horizontal projection,
measuring 30 inches by 12 feet, created
a unique architectural feature as well as
a sun control component. A fully engi-
neered substructure also was built to
create attachment locations for the pro-
jection’s cladding. 

To create the intended profiles, or
“fins,” 1⁄8-inch-thick sheet aluminum
was break-formed and post-painted
with a Kynar finish. A Kawneer 7500
Isoweb aluminum framing system
closed the endwalls. The fins were fab-
ricated and installed by Accuform In-
dustries of Grand Rapids, with
supervision by Vos Glass, while Erie Ar-
chitectural Products of Novi, Mich., fab-
ricated the lion’s share of Kawneer
curtainwall components throughout
the facility. Statre Corp. in Troy, Mich.,
supplied Vos Glass with Viracon 2-inch
triple lite, “clear” inboard, argon-filled,
heat-strengthened insulating glass
units (IGUs), which provide a high
thermal performance while maximiz-
ing natural light transmission. The
framing and glass were cantilevered on
each end of the wall opening to give the
appearance that the glass and frame
hang from the building.

Prior to installation, a full-size 40- by

40-foot mock-up was constructed and
tested for air and water infiltration at
Architectural Testing Inc. in York, Pa.
With minor adjustments made and all
tests passed, Vos Glass began the in-
stallation process during the fall of
2008. The Michigan winter is its own
challenge, and led to the construction
of a fully heated and enclosed scaffold-
ing system to protect the workers and
materials from the elements 

The Angel Wall
The “Angel” wall, so called because

VAI’s angel logo ultimately was applied
to the glass, began with a 36- by 36-foot
steel frame. The challenge for Vos Glass
was not simply to install the glass—but
to find and purchase it. 

Vos Glass ultimately called in Mex-
ico-based Cristacurva, one of only a few
glass fabricators capable of fabricating
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Health Care Remains
Bright Spot Amid 
Bleak Nonresidential
Predictions

The American Institute of Architects’
(AIA) recently released “Consensus
Construction Forecast” projects that
2010 will be another weak year for
nonresidential construction, but im-
provements later in the year in the in-
stitutional sector will lead an overall
nonresidential recovery in 2011. 

“Health care, in particular, is fore-
cast to show only a modest decline
after suffering through a weak year in
2009,” says AIA chief economist Ker-
mit Baker, PhD, Hon. AIA, in the report.
“The uncertainty surrounding health
care reform has limited investment in
some health care sectors, which likely
will free up once this issue is resolved.”

Glass fabricators and installers
around the country have looked to the
healthcare sector, as well as areas
such as educational facilities and gov-
ernment buildings, for new construc-
tion work. Vos Glass in Grand Rapids,
Mich., is one such glazing contractor.
Having just completed the Van Andel
Institute, a medical research facility,
the glazing contractor is about to em-
bark on the glass and glazing work for
the Michigan Street Development
Tower 35 project, a medical office. 

However, Linda Vos-Graham, presi-
dent of Vos Glass, says, “Most of the
reported projects for the West Michi-
gan ‘medical mile’ are now complete
or nearing completion.” 

Still, even the AIA report indicates
that in 2010 healthcare is simply the
least “bad” option, predicting a 0.3-
percent decrease in spending on
healthcare, followed by a 2.5-percent
increase in 2011. 

“West Michigan, and Michigan in
general, is feeling the impact of a
weakened economy,” Vos-Graham
says. “All areas of construction are
down, with perhaps the exception of
road construction. Obtaining work will
be challenging in the next year or two.” 

continued on page 36

Because of the prominent use of
glass throughout the Van Andel
Institute, the glass fabricators had
to emphasize energy efficiency.

Finding a glass proved more of a
challenge than installing it in this
application.
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the project’s custom 9- by 9-foot triple-pane, heat-strength-
ened IGU’s, some with bent glass, and all with a specified U-
value of 0.18.

“We were not familiar with Cristacurva,” Vos-Graham
says. “We were led to them by the architect. Vos Glass and a
team of professionals representing the owner, the Institute
and the contractor traveled to Guadalajara, Mexico, to con-
sult with the supplier, inspect production methods and
products, and coordinate the safe delivery of the specialized
product.”

The four-sided IGUs were structurally glazed directly to
the structural support steel. A stainless steel plate system,
designed by the building envelope engineers at Wheaton &
Sprague in Stow, Ohio, was used to create a closer tolerance
for installation than the steel structure alone offered, while
additional hidden fasteners aided in supporting the IGUs
during installation.

Installation of the IGUs—each of which weighed more
than 1,500 pounds—required some special tools. A hy-
draulic platform scaffolding system was used to ensure the
glaziers worked safely. Special glazing suction cups and a
power crane also were needed due to the weight of the
units. Woods Powr-Grip Co. assisted in the power cup sec-
tion to meet the needs of this project and ensure installa-
tion safety.

The CEO Conference Room 
Vos Glass calls the CEO conference room the jewel in the

overall design of the building. The 40- by 36-foot semicir-
cular conference room is comprised of full-height glass—
66 by 151 inches—on three sides. The glass is bent to
match the radius of the room while also leaning out at a 7-
degree angle—creating two different radii and a very
unique structure.

The specifications for the CEO conference room called for
a U-value equaling 0.18. The 2 ½-inch-thick, triple pane, low-
iron laminated IGUs featuring high performance coatings
went through several mock-ups before the best solution was
determined. 

The challenge, Vos-Graham says, was that “we needed to
meet a performance requirement of a 0.18 U-value using a
clear glass that was bent and met the architect aesthetic re-
quirements.”

The support design underwent a change as well. The orig-
inal design called for the glass to be unsupported vertically,
creating a complete wall of glass. However, final engineering
analysis required that solid, vertical, custom, stainless steel
tees be used to support wind loads. The glass units were cap-
tured at the head and sill with a custom-designed stainless
steel channel system. The final result is a 300-degree
panoramic view, 120 feet above Grand Rapids.

Glass Work continued from page 35
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A Look Inside
While capturing the exterior views was the primary goal

for the architect, glass was specified throughout the interior
as well. Vos Glass also installed 10,000 square feet of glass
entrances and ½-inch floor-to-ceiling glass partition walls.
Interior rooms on the third and sixth floors maximize nat-
ural light transmission with transom areas. Custom
Kawneer frames with two pieces of ½-inch-thick glass cre-
ate a 4-inch airspace as well as a high STC rating for the
working environment.

Custom glass handrail systems with bent radius glass were
installed on the second and third floors, while on the exterior
of the sixth floor CEO conference room balcony, the company
installed ¾-inch custom glass handrails. Privacy film sepa-
rated sections of the expansion from Phase 1 sections. Fire-
rated glazing installed at most fire-rated doors and smoke
baffle glazing at open stairwell locations completed the job.
All told, it took more than a year and led the building to a
LEED-NC Platinum certification. 

“A construction project of this magnitude requires a spe-
cialized team of highly skilled and knowledgeable people,”
says Vos-Graham. She adds, “We hope our glazing offers an
inspiring environment for all the Institute scientists and staff
to work.”   ■

100 Industrial Drive • Sedgwick, KS 67135
Also located in Aragon,GA • fax 316.772.5852 • UnruhFab.com

AMERICAN  
MADE...

UNHEARD OF  
PRICE!

Almost $900 off our standard
108” x 84” aluminum Pickup Rack

price of $2900!  Or, if you’d prefer
one of our standard aluminum Van
Racks (9’ or 10’ x 84”)...just $1410
each! Built to the highest standards by
welders who are all certified by the
American Welding Society. And remember,
ALL our products are 100% made & assembled
right here in the 
good ol’ 

U.S.A. 
- American Made, 

American Proud.

* Plus shipping
Limited time 
only.

A focus on glass inside and out created a feeling of
transparency throughout the Van Andel Institute.
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I
f you’ve attended Glass Expo Mid-
west™ in the past, you may think
you know what’s in store for atten-

dees this year, March 16-17, at the Ren-
aissance Schaumburg Hotel &
Convention Center in Schaumburg, Ill.
But the 16th edition of this regional trade
show—co-sponsored by USGlass Mag-
azine and the Illinois Glazing Associa-
tion, the Michigan, Ohio, Minnesota,
Indiana and Wisconsin Glass Associa-
tions, Detroit Glass Dealers Association
and the Association of Glazing Contrac-
tors—has a host of surprises, including
a greatly expanded seminar line-up. 

Expanding Its Reach 
The annual Midwestern trade show

typically attracts between 800 to 1,200
attendees, according to show organiz-
ers, and its expanded programs for ar-
chitects and door and window
manufacturers, among others, are ex-
pected to draw in new attendees. 

In the past, the event has focused on
providing Midwesterners with a re-
gional resource for education and net-
working. With air travel becoming
more problematic and expensive—and
budgets tightening—the Expo has
been promoted as a convenient alter-
native to national events in destination
cities such as Las Vegas. However, this
event in the heart of the country is now
reaching nationally to provide a whole
new audience with a springtime oppor-
tunity for networking and education.
The expanded event is aiming to help
attendees learn about the latest indus-
try trends and services; improve prof-
itability; get tips and instruction on
how to improve business; and gain one-
on-one time with exhibitors. 

Study Time 
While the show overall has been ex-

panded, one might say that this year’s
seminar line-up in the architectural
glass track continues on its path of
hosting in-depth presentations on cut-
ting-edge topics. This year attendees
can gain extra insight into trends such
as building information modeling;
building integrated photovoltaics; and
energy codes and LEED.

For a hands-on presentation, Dan
Kolthoff and Chris Miller of Rockford
(More Than) Auto Glass will demon-
strate “Proper Application of Shower
Doors, Mirrors and More.” Glass com-
panies looking for more business-ori-
ented planning should attend a talk by
the ever-insightful Michael Collins of
Jordan, Knauff and Co. on “Economic
Trends — Riding the Ebb and Flow.”

Ludek Cerny of MTH Industries has
worked on his share of “neat and
unique projects” (see October 2009
USGlass, page 40) and in a session ti-
tled just that he will share a behind-the-
scenes look at some of those
projects—and tips for attaining such
jobs. After Cerny’s presentation, atten-
dees may have a particular interest in
seeing unique projects up-close, and
that’s just what the event will offer in its
group tour of “Chicago’s Amazing Glaz-
ing Sites.” (See page 39 for more.) 

In addition, attendees will be treated
to a special session on “How to Manage
All Ages - From Youth to Golden Agers,”
as presented by Marilyn Moats
Kennedy of Career Strategies and au-
thor of Office Politics: Seizing
Power/Wielding Clout. 

According to Kennedy, the four age
groups in the workplace now differ on
such important points as what com-
munity means, what participation
means, the role of management, em-
ployer/employee loyalty, telecommut-
ing, technical competence and what

A New Glass Expo Midwest™
2010 Event Prepares New Features for New Audiences

Schedule At A Glance
Tuesday, March 16
7:30 a.m. - 8 p.m.

Registration
7:30 a.m.

Coffee Break 
sponsored by JLM Wholesale

8 a.m.-12 p.m.
Seminars and Workshops

12 p.m.-1 p.m.
Lunch on Your Own

1-3 p.m.
Seminars & Workshops

3-8 p.m.
Glass Expo Midwest™

6-8 p.m.
St. Patrick’s Day Cocktail Party 
on Show Floor

Wednesday, March 17
7:30 a.m.-3 p.m.

Registration
8:15 a.m.

Coffee Break 
sponsored by JLM Wholesale

8:30 a.m.-3 p.m.
Seminars & Workshops

10 a.m.-3 p.m.
Glass Expo Midwest™

3 p.m.
“Chicago’s Amazing Glazing Sites”
Group Tour

by Megan Headley

Despite its growth, attendees will still
find one-on-one time with national
exhibitors at the Glass Expo Midwest™.
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constitutes a good day’s work. Kennedy
also will share tips in communicating
the same message in ways that each
group understands and responds to. 

New Offerings
Among the new resources at this

year’s event is an Architect’s Educa-
tional Forum scheduled for March 17.
The forum, which is open to architects
only, will provide architects with con-
tinuing education unit courses (and
will provide a new audience for expo
exhibitors). Topics include: 
• How Structural Silicone Spacers Con-

tribute to Sustainable Window De-
sign - presented by Edgetech I.G.;

• Sustainable Glazing Systems and the
LEED® Green Building Rating Sys-
tem - presented by YKK AP; 

• Glass for the Next Generation – spon-
sored by J.E. Berkowitz; and 

• Coated Glass - presented by the Glass
Association of North America.
In addition, USGlass sister publica-

tion Door and Window Manufacturer
(DWM) magazine will be helping door
and window manufacturing profes-

One-of-a-Kind 
Glazing in Chicago

The Willis Tower’s All-
Glass Ledge is one of the
places that will be visited
during a tour of some of
Chicago’s famous archi-
tectural sites that will be
offered to attendees of
Glass Expo Midwest™ 2010.  

The group tour will take place March
17, 2010, leaving the registration desk
at 3 p.m., taking in other well-known
Chicago glazing sites and wrapping up
at 6 p.m., for a tour of The Ledge. Ludek
Cerny, vice president of glazing contrac-
tor MTH Industries in Hillside, Ill., will
moderate the tour. The cost is $20 per
person and does include transportation.
Space is limited and will be on a first-
come, first-served basis. Pre-registration
is required.continued on page 40

This year’s Glass Expo Midwest™ features an expanded seminar line-up, with
sessions dedicated to various segments of the industry.
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sionals to celebrate “Fenestration Day.”
On March 16, DWM will host a com-
plete day of fenestration-focused sem-
inars, including: 
• Specific Steps to Take Toward Being

Green - sponsored by Truseal;
• Avoiding “Green” Liability Issues;
• Lobbying Your Legislators;
• Department of Energy to Reveal

Latest Updates - sponsored by PPG
Industries;

• How Window Manufacturers Can
Overcome the Challenges of Today’s
Market - sponsored by WTS Para-
digm; and

• Learn How the Lead Paint Regula-
tions Will Affect You and Your Dealers
– sponsored by Lawrence Industries.

Walking the 
Trade Show Floor 

Exhibitors will be offering informa-
tion on a diverse group of products
this year. Equipment suppliers such as
Quattrolifts can be found alongside
software supplier GTS and glass
transportation manufacturer F.
Barkow. Fabricators such as Prelco
and GlasSource will have products as
well as services on display, as will
hardware suppliers such as Quality
Hardware, JLM Wholesale and C.R.
Laurence. Metal and glass suppliers
such as Taco Metals, YKK AP, Castle
Metal, Petersen Aluminum, ACM Pan-
elworx, Morse Industries and many
others also can be found.

Quality exhibitors have been a sta-

ple at past events, but Glass Expo Mid-
west has made several additions in
this area as well. For example, a new
“Get Green” product and service area
is a one-stop display of exhibitors’
green product literature.

Attendees already hard at work plan-
ning their St. Patrick Day festivities may
be interested to know that event organiz-
ers have already got it covered. On March
16 at 6 p.m. attendees and exhibitors will
be treated to a pre-St. Patrick’s Day cock-
tail party on the show floor. Visitors can
raise a glass, listen to a rousing Irish band
(featuring one of the glass industry’s
own) and chat with colleagues. 

Organizers are further enticing at-
tendees with the promise of door
prizes to be given away every other
hour on the trade show floor. Of
course, with the additions to this
year’s event, attendees already seem
set to win.   ■

More Information? 
For more information, and to regis-

ter, visit www.glassexpomidwest.com.
Admission is free to UUSGlass readers,
with the exception of non-exhibiting
industry suppliers. 

Continued from page 39
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Some people choose to live sur-
rounded by colorfully deco-
rated furnishings and
accessories; some people

choose to buy one car over another be-
cause of an eye-catching color; other
people say they work more or less pro-
ductively as a result of the colors with
which they are surrounded. Yes, color
can have a profound influence on our
lives. According to the Alexandria, Va.-
based Color Marketing Group:
• Color increases brand recognition

by up to 80 percent;
• Color improves readership as much

as 40 percent;
• Color accelerates learning from 55

to 78 percent;

• Color increases comprehension by
73 percent;

• Color ads are read up to 42 percent
more than similar ads in black and
white; and

• Color can be up to 85 percent of
the reason people decide to buy.
With so much to be said about the

use of color, many designers have em-
braced using it in their designs. 

“Color is something that is in our
lifestyles, everywhere you go,” says
Doug Purcell, principal interior de-
signer with New York-based Cannon
Design. Purcell says much of the work
he does is within institutional environ-
ments including healthcare settings,
colleges and universities as well as re-
search and sports facilities. However,
he has seen design elements, tradition-
ally used in hospitality settings, move
into institutional projects as well.

“You get an amalgamation of what

our home lifestyles are like and we’re
bringing that influence into institu-
tional work. Plus, there’s a whole gen-
eration of people who are not afraid of
intense color. It’s part of our culture
and I think something people respond
to in a positive way,” Purcell adds.

Why Color?
From elevator walls and lobbies to

reception desks and other furniture
pieces, designers say they often work
with glass as a way to bring color into
the project’s surroundings. 

Designer Belinda Bennett of the
Bennett Design Group in Houston
says in the past people did not always
think about using glass as a medium in
the design tool kit, but they do now.

“I think glass has become a more cre-
ative option thanks to all the graphics
that can be added to it,” says Bennett.
“Now that the technology is there and
the prices have become a bit more af-

Ellen Rogers
Editor of Decorative Glass
magazine.

Designers Embrace Glass as a Way to Add Color to Their Projects

Coloring

In residential applications, colorful, coated glass products are being used to
create different furniture pieces, including tables and countertops.
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fordable the glass can stay in the project
rather than being eliminated at the last
minute because it did not make budget.” 

As one way of adding color to her
projects, Bennett says she likes to use a
lot of clear glass embedded with col-
ored items.

“I lean more toward glass as a tex-
tural or element of interest, but I also
continue to look at things that are
sandwiched between the glass, which
also adds a color element even though
the glass itself is not completely col-
ored,” says Bennett. These items can
include everything from dried flowers,
bamboo, grass, even intricate beadings
and tapestry materials. Bennett says the
same effect can also be achieved with
acrylic, though with glass the result is
clearer and the colors more vibrant. 

“When our budgets allow, clients
prefer glass over acrylic,” Bennett adds.

According to Purcell, there are also
many benefits.

“It’s a high-impact surface and re-
quires very little maintenance,” he
says. “Glass can be an alternate to
many different materials and gives a
different aesthetic while also being a
high-impact material.”

Purcell explains that he often uses
glass to add color because it can help
achieve the project’s total design concept. 

“These are usually very large panels
and the whole aesthetic that you are try-
ing to achieve is based on a coloration of
that space,” says Purcell. “[Using glass in
this way] allows it to become one of
those controlling elements.”

Alexsandra Guinan, a founding part-
ner of GlassKote USA in Bridgeport,
Conn., says the nature of color is also a
reason such products are specified.

“As humans, our emotions are influ-
enced by color and studies have been
done in the medical field that show
color does impact [behavior],” Guinan

says. “With the introduction of color
to glass it has become an aesthetic fea-
ture that can be expanded to incorpo-
rate other materials that are used in an
environment.”

Mandy Marxen, vice president of
marketing for Dreamwalls Color Glass
in North Wilkesboro, N.C., adds, “I
think designers are always looking for
ways to get more light into a room and
this surface encourages that and brings
flat walls to life. It’s a step above paint;
this has a life because of the reflectivity
and so a red becomes more saturated
and vibrant. It’s not a static glass at all.”

Vibrant Details
To accommodate the different styles

and creativity of different designers,
there are many ways to add color with
glass. Coated glass and backpainted
glass products, for example, are increas-
ingly popular. Such products are often
used in kitchens and bathrooms as
backsplashes and countertops. In com-
mercial applications they are used as
wall claddings, reception and transac-
tion desks and other types of furniture. 

“I think glass gives a very clean line,
modern aesthetic and I think there is a
trend toward that in North America,”
says Guinan. “We are seeing accept-
ance across the board now where 15-
20 years ago people were intimidated
by using it as it was something very
foreign. Now people want to use it in
as many areas as they can.”

Marxen adds, “This is a product
that has been available worldwide
longer than it has been in the United
States and I think U.S. interior design-
ers are excited now that they do not
have to import this product.” 

Tommy Huskey, chief executive offi-
cer with Dreamwalls, says another reason
coated and backpainted glass products
are becoming more popular is because

they are being produced on a high-qual-
ity basis. As an example, he says his com-
pany’s products are made using a
low-iron glass, which allows color to be
transmitted through the glass as the exact
same color it is applied to be.

“If we had to paint normal green
glass, there would not be as much
color consistency so the fact that the
ultra clear glass is available is a huge
step forward,” says Huskey. 

Another popular feature is the as-
pect of color itself.

“You can get any color on glass and
it looks just as the designer expects it
to look and it gives the glass dimen-
sion and reflectivity,” adds Husky.

Guinan adds, “When you paint
your wall [the color] will wear down
over time, but colored glass has the
ability to look good for a longer term.”

In addition to color, Bennett says im-
ages, patterns and texture in glass can also
bring color into the design environment. 

“We use a lot of glass that has been
etched with graphics or patterns. I think
manufacturers are starting to merge with
well-known textile designers and graphic
designers and are marketing [those
products] to the architectural and design
community,” explains Bennett. 

Technologies are also available
through which the designs and images
can be printed onto an interlayer mate-
rial and then laminated into the glass.

“I’ve seen that, but have not yet had
the opportunity to utilize it,” says Ben-
nett. “It’s very intriguing and we prob-
ably will be utilizing it at some point.
It’s a very viable way to add color.”

Backlighting the glass can also cre-
ate a color effect.

“Illuminating the glass can give a
dramatic, three dimensional effect to
the wall,” says Purcell.

continued on page 44

“Now that the technology is there and the prices
have become a bit more affordable the glass can

stay in the project rather than being eliminated at
the last minute because did not make budget.” 

—Belinda Bennett, Bennett Design Group
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While the aesthetics and low-main-
tenance features are important, many
are also looking for “green” elements.

“A lot is happening in terms of the
environmental impact we’re having on
the planet,” says Guinan. “For exam-
ple, there are wood species that will
become extinct, so we are looking at
creating a type of finish that looks like
wood, but will be on glass. I think we
need to be mindful of the environment
and look to innovate and get a quality
product out there.”

Huskey adds, “These products can
also help earn LEED credits and we have
guidelines we go through when talking
to [architects and designers] abut them.” 

Questions and Answers
As with anything new, both design-

ers and suppliers say it’s not unusual
for clients to have some concerns over
using colored glass products. 

“We have to convince them that it’s
been around a long time [used fre-
quently in other countries] and has a
great track record,” says Purcell. 

Bennett agrees.
“Because we do a lot of  [work] in

very public places, clients always want to

know how it will be maintained or if it
will scratch off or break easily,” she says.
“As designers, we think about codes and
the applications first and a lot of times
glass is a good solution because it’s
durable and cleanable and it can take
some abuse.”

Codes also have to be taken into
consideration, particularly if the glass
is used in a safety glazing application,
which would require it to be laminated
or tempered.

But even before answering the ques-
tions of how the glass will perform and
be maintained, an even bigger concern
must be addressed: cost.

“Cost is always a concern and a factor
you have to deal with and sometimes
[the glass] gets value engineered out of a
job,” says Purcell. “It’s like using any
type of expensive material—sometimes
the project just can’t afford it.”

Bennett agrees that the budget can
be challenging, but says it’s all depend-
ent on the owners and the design ele-
ments they want the most.

“[Owners] have to make the budget
decisions, so it’s up to the designer to
convey the importance of certain ele-
ments in the project and then it’s up to
the owners to decide which elements
they want to keep,” says Bennett. “A
lot of times there are trade-offs, espe-
cially with a small project where, for
example, lighting is more important
because the room has no windows.
That’s when glass can be viewed as an
art piece or it can be looked at as a
major element. It can go either way.”

The question of how the product is
installed may also be a concern.

“It’s really no different than installing
a mirror,” says Huskey, whose company
first began as a mirror manufacturer.
“This is another way to help our indus-
try generate more revenue and grow the
business. It seems as though the mirror
industry has basically been stuck in the
bathroom. This [type of product] allows
us to get into another important room
in the house [the kitchen] and it helps
the installer get into another important

room in the house. The benefits will
trickle down through the industry as the
interest builds up,” he says.

A Step Ahead
As the demand for colorful, archi-

tectural decorative glass grows, suppli-
ers say a continued focus on education
will be critical, especially as more and
more companies venture into creating
their own new products. Industry ex-
perts warn that as new products are
developed proper research and plan-
ning are necessary. 

“I think one big issue is educating
the architects and designers in the dif-
ference in painted glass and coated
glass, as paint does not bond to glass,”
says Guinan. “Glass is an unusual sub-
strate and the primary difference in
paint versus a coating is that with the
coating … there is a chemistry occur-
ring that creates the bond and the
durability and track record,” says
Guinan. “Warranty is also important.
So the bottom line is, when you create
a product, what is behind it? Has it
been tested and are there warranties
and how long has it been around?”

Marxen agrees. “We don’t want it to
become a fad that everyone is trying to
get into because that will lead to prob-
lems. We want to be sure that the
quality is strong and durable so it has
the long life we want it to have.”

“I hope that if companies start mak-
ing it they won’t take shortcuts. With
this technology it’s not something you
go out and buy and start making the
next day—it’s not that easy,” says
Huskey, who adds that the possibility of
increased competition does not bother
him. “Right now, I think we are so fo-
cused on demand creation that we don’t
see competition as a bad thing. We want
people to get excited about an industry
that’s not very exciting right now. We
feel like we’re helping the market grow.
The bigger threat,” he adds, “is resist-
ance to change. We have to encourage
stepping out of the box and staying on
our toes.”   dg

Outside the Lines
continued from page 43Coloring

44 USGlass, Metal & Glazing  |  February 2010 www.usglassmag.com

In residential settings, bathrooms are popular
rooms for colorful glass, such as this one, which
features the Dreamwalls glass product. 
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What does invisible look like?

It’s Krystal Klear™—the most transparent low-iron glass on the market. Ultra

transparency delivers truer colors, faultless patterns and uncompromised views.

Next time, don’t just use glass that says it’s clear—make it Krystal Klear.

For a sample, call us at 1-800-251-0441 or visit www.KrystalKlearGlass.com.

© 2010 AGC Flat Glass North America. All rights reserved. AGC formerly AFG
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ShowCase

machinery and equipment
Glaston Helps Fabricators
Add Capabilities 

Finland-based Glaston has devel-
oped a number of solutions to help
fabricators move into new application
areas, such as low-E glass production,
simply by upgrading their existing
machinery. Among its offerings are the
SuperE™ high speed convection sys-
tem, which helps fabricators reach

high optical glass quality and high
low-E tempering capacity for 0.04 soft
coatings. It processes all temperable
pyrolytic and soft-coated glass types
with relative ease, and features bal-
anced heat transfer and fast cycle
times. In addition, the CGS™ coated

glass system uses profiled air flow by
incorporating a focused convection
system lengthwise between all upper
heating elements. It provides ther-
mally stable glass sheet, and features
high optical quality and flexibility for
both low-E and traditional glass. The
company also offers a low-E kit for VX
machines, DE machines and lines to
replace the upper belts with softer
ones to protect the sensitive low-E
coating. Cylindrical brushes keep the
belts constantly clean. 
❙❙➤ www.glaston.net 

Somaca Introduces New
Vertical Closed Top Washer 

The Sommer & Maca Machinery Di-
vision of C.R. Laurence Co. Inc. in Los
Angeles has introduced its newest 70-
inch vertical closed top glass washer—

the SM70V—suitable for general glass
cleaning. Using power driven conveyors
in all sections, it easily moves multiple
or large glass lites through the process
at speeds up to 14.7 feet per minute. It
can clean and dry glass up to 70 inches
tall and ½-inch-thick in one pass.  The
washer features 100-percent recirculat-
ing wash and rinse compartments with
low-E brushes as standard. 

The final spray rinse also is 100 per-
cent recirculated through a cartridge fil-
ter, reducing total water usage.
Fluorescent lights on the outlet conveyor
aide glass inspection. The drying blower
is housed in a filtered sound reducing en-
closure. The compact washer is 51 inches
deep and 198 inches wide and built from
corrosion-resistant stainless steel. 
❙❙➤ www.somaca.com
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services
Vitro America™ Glass Systems Now Available in BIM

Vitro America in Memphis, Tenn., is now offering building information mod-
eling (BIM) data on a range of its glass systems. Architects, specifiers, glaziers
and others can access its library of BIM objects through the ARCAT® website
at www.arcat.com. 

BIM product models are available for the company’s Envision™ glass systems,
including all-glass entrances; sliding, stacking, and clad doors; glass walls;
handrail systems; and shower enclosures. The company will continue to add
other architectural products to its library of BIM models. Users can access its
BIM models in a range of file formats, including Autodesk® Revit®, Google™
SketchUp and Bentley Architecture.
❙❙➤ www.vitroamerica.com 

metal
Perforated Panel and Wire Cloth Provide Attractive
Building Additions

Los Angeles-based C.R. Lau-
rence Co. Inc. (CRL) now is man-
ufacturing and distributing a
wide variety of perforated panel
and architectural wire cloth sys-
tems for exterior and interior
building enhancements. These
systems can transform a build-
ing’s façade, while also offering
protection from the sun. 

The perforated panels are
available in steel, galvanized
steel, stainless steel and alu-
minum. Panel finishes of mill, powder paint, and KYNAR® cover almost any color
selection. Stock sheets are in various thicknesses are available, and the com-
pany can custom-fabricate panels.

The wire cloth systems also can be effectively used on interiors for ceilings,
wall paneling and railing infills. It’s available in several meshes to cover a wide
variety of applications.   
❙❙➤ www.crlaurence.com continued on page 48
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In These Uncertain Times...
You Need a Supplier That is Reliable,

With the Quality, Value, & Service
You Can Depend Upon

Calibre® offers a complete line of Overhead Concealed
Door Closers and Surface Applied Door Closers, along with
Architectural Storefront Door Hardware to meet your needs.

Calibre Door Closers, Inc.
Has Been Named A

Top 5 Door Hardware
Supplier/Distributor in the U.S.

In USGlass Magazine’s
4th Annual

Big Book of Lists

Provider of Door Closers and Architectual Hardware to the Storefront O.E.M. Market

1481 North Main Street • Orange, California 92867-3403 • U.S.A. • Tel:800/560-0012 • Fax 714/633-5102

Ema i l :  SALES@CAL IBREDOORCLOSERS .COM or  v i s i t  ou r  webs i t e  WWW.CAL IBREDOORCLOSERS .COM
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ShowCase
continued

Grenzebach 
Automates High-Speed
Float Glass Stacking

Grenzebach Corp. in Newnan, Ga., in
conjunction with Siemens Industry Inc.
of Alpharetta, Ga., is developing a new
line of glass-handling equipment with
integrated controls systems to provide a
fully automated solution to the handling
of finished float glass. The first piece is
the company’s new High-Speed Stacker,
which it reports currently is the only de-
vice that can stack glass sheets in less
than a one-second cycle. The robot-as-
sisted float glass stacker reaches its
speed from quickly forming sub-packs
of glass and achieves its flexibility by
stacking the sub-packs with a robot. 

The system’s six-axis robots are capa-
ble of correcting stacking alignment and
creating precise glass stacks. The robots
have a payload capacity of up to 220
pounds and also feature integrated en-
ergy supply systems to reduce floor space.
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Since 1906, J. Sussman, Inc. has specialized in man-
ufacturing the finest custom metal windows, projected
ventilators and casements. We also offer completely
engineered skylight systems. Our metal bending ser-
vices are second to none. In house glass bending al-
lows us to be a single source supplier with full control
and responsibility of our products.
Sunbilt Solar Products, an affiliated company manu-
factures and supplies sunrooms complete with glass
and all accessories. These sunrooms are high end
and are suitable for commercial as
well as residential installations in all
areas of the country.

J. SUSSMAN, INC.

WINDOWS SKYLIGHTS WALKWAYS SUNROOMS GLASS and METAL BENDING

Since 1906

109-10 180th Street Jamaica, New York 11433

AMERICA'S FINEST CUSTOM MADE WINDOWS
Tel: 718-297-0228 Fax: 718-297-3090

Custom Windows
Skylights
Walkways
Sunrooms

Church Windows
Glass & Metal Bending

FINE ARCHITECTURAL METAL PRODUCTS AND SERVICES

www.jsussmaninc.com
www.sunbilt.com

TM

glass
PPG Sample Kits, White Papers, 
Help Architects Make Decisions 

Pittsburgh-based PPG Indus-
tries has a new sample kit fea-
turing its Pacifica and Solarblue
glasses, its two newest blue-
tinted glasses. In addition to
their uncoated versions, Paci-
fica glass is shown with Vista-
cool subtly reflective and
Solarcool reflective coatings,
and Solarblue glass is shown
with a Solarcool coating. 

Dark-blue Pacifica glass has VLT of 38 percent and a SHGC of 0.35 when com-
bined with clear glass in a 1-inch insulating glass unit. The result is a LSG ratio
of 1.07. 

With a VLT of 50 percent and a SHGC of 0.49, the sky blue Solarblue has an
LSG ratio of 1.03 in a clear, 1-inch insulating glass unit.

In addition, PPG has published two white papers. One details how its paint,
glass and coatings can help building projects earn green certifications; the other
helps architects, building owners and others evaluate and compare extrusion
coatings warranties from coating suppliers. 
❙❙➤ www.ppgideascapes.com
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National Stocking Distributor for:

When Your Customers are 
Looking to Repair or Upgrade 

their Windows and Doors, 
Look to Strybuc for the Most 

Extensive Line of Replacement 
Hardware in the Industry!

HARDWARE
COMMERCIAL/STOREFRONT

PHONE: 800-352-0800

FAX: 610-534-3202

WWW.STRYBUC.COM

PRICES
GOOD THRU 

12/31/2009

For a FREE 2009 catalog, featuring over 13,000 parts, call June @800-352-0800Ext. - 129

Ask About our New 

Commercial/Storefront 

Hardware Line!

        

The stacker can stack multiple sizes of
glass with varying orientation quickly
and accurately. It offers manufacturers
the flexibility to adapt to product varia-
tions and rack and equipment changes. 
❙❙➤ www.grenzebach.com

trucks and transportation
MyGlassTruck 
Launches Options for
Sprinter’s Glass Vans

MyGlassTruck.com, a division of De-
mountable Concepts Inc. in Glassboro,
N.J., has released new optional equip-
ment and features for its value line of
aluminum glass carriers for Sprinter
cargo vans to make delivering and in-
stalling glass easier and more efficient
for glaziers using the vehicle. Among
the new options is a base model roof
rack designed to be installed without
the need for drilling holes in the vehicle.
Fabricated from aluminum or stainless
steel, it has three sturdy cross-members
with vertical end posts to support lad-
ders and other items during transport. 

A full-length welded stainless-steel
roof rack conveniently transports lad-
ders, stock lengths of extrusion and
other glazing supplies above the roof.
It features full-length side rails and is
available in an extended model for ad-
ditional storage above the cab. 

An optional interior fold-down glass
cutting table offers a level, and pro-
tected, work surface at the jobsite. Inte-
rior glass carrying racks mounted
inside the Sprinter’s cargo bay protect
glass from the elements and increase
the amount of glass that can be trans-
ported per trip. 
❙❙➤ www.myglasstruck.com    ■
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obituaries 
Viracon Sales 
Representative Robert
(Mitch) McQueen Dies 

Robert Mitchell (Mitch) McQueen,
an architectural sales representative with
Owatonna, Minn.-based Viracon, passed
away from a heart attack on January 25
at the age of 47. McQueen worked closely
with Viracon clients throughout the
Southeastern United States.

“Mitch worked in the glass industry
for many years, and he was an impor-
tant part of our team. Our thoughts
and prayers go out to his family and
friends during this difficult time,” says
Garret Henson, director of sales at
Viracon.

McQueen is survived by his son
Dylan, parents Pete and Gwen Mc-
Queen, brother Greg, and nieces
Amanda and Rachel. 

new hires
EFCO Welcomes New 
Director of Storefront 
and Sales Agency 

EFCO in Monett, Mo.,
has announced the hire
of James Bateman as
director of storefront.
Bateman brings with
him 25 years of experi-
ence in all aspects of
storefront sales, prod-
uct development and
operations to this new
position. He will be responsible for
EFCO’s storefront business including
its service center operations.

EFCO also has added a new sales
agency for Florida in Fenestration Spe-
cialties LLC. Harry Argyros is the
president of Fenestration Specialties.
Argyros has several years of industry

experience and his agency will repre-
sent EFCO in Central, North and South
Florida including the Orlando, Jack-
sonville and Ft. Lauderdale/Miami
markets.  

Tubelite Hires Sales,
Engineer Managers 

Tubelite Inc. in
Walker, Mich., has hired
Mike Nicklas as a na-
tional sales manager.
Nicklas will work in
close collaboration with
the company’s client de-
velopment managers,
marketing, client serv-
ices and engineering
staff. Before joining Tubelite, Nicklas
served as the architectural sales and

Three coatings. ONE machine.
Ceramic. Silicone. AND Transparent.

Reverse ceramic or silicone coating 
and direct etch coating. 
Only with the Union Tri-Coater.
For spandrel glass or transparent glass production, 
Union Tool’s new glass Tri-Coater delivers 
controllable, high quality coat thickness every time. 
Long a leader in roller coater technology, the 
Tri-Coater features a unique design that allows 
reverse coating of either ceramic frit or silicone 
based coatings. And with the same machines 
you can direct coat transparent or etch coatings. 

Union roller coaters provide superior results compared 
to spray, curtain coater or silk screen application 
methods. You’ll get smoother, better quality coats with 
less striations and ease of changeover from color to color
– or product to product. 

E-mail: sales@uniontoolcorp.com

The Union Tool Corporation

574-267-3211
www.uniontoolcorp.com

The new glass Tri-Coater. Only from The Union Tool
Corporation. Visit our website to find out more.

Financing
Options
Available

50 USGlass, Metal & Glazing  |  February 2010 www.usglassmag.com

NewsMakers

James
Bateman

continued on page 52

Michael
Nicklas

Search Archives E-Mail Subscribe

I<      <      >      >IZoom   Fit     +   –

Contents© 2009 USGlass Magazine. All rights reserved. No reproduction
of any type without expressed written permission.

http://www.usglassmag.com
http://www.usglassmag.com
http://www.usglassmag.com/digital
www.glass.com/subcenter.php
http://www.uniontoolcorp.com
mailto:sales@uniontoolcorp.com


Search Archives E-Mail Subscribe

I<      <      >      >IZoom   Fit     +   –

Contents© 2009 USGlass Magazine. All rights reserved. No reproduction
of any type without expressed written permission.

http://www.usglassmag.com
http://www.usglassmag.com/digital
www.glass.com/subcenter.php


NewsMakers
continued

marketing manager at
J.E. Berkowitz L.P. 

In addition, Tubelite
has hired Steve
Wilkening as an engi-
neering manager help-
ing to expand the

company’s architectural aluminum
products nationwide. He draws from
a 25-year career in engineering fenes-
tration, entrances and related build-
ing products, most recently as the vice
president of engineering for Caldwell
Manufacturing. 

Schmidt to Represent 
Erdman’s IG Machines

Erdman Automation in
Princeton, Minn., has
named Michael Schmidt
as its new IG machine
sales specialist. In his new
role, Schmidt will focus on
expanding the company’s
IG equipment offerings for
commercial and residen-
tial applications. 

In addition to managing a glass fab-
ricating facility for several years,
Schmidt also previously spent several
years applying process solutions and
equipment sales for Lisec America Inc.

Texas Tempered Glass Has
a New VP of Operations

Texas Tempered Glass
Inc. (TTG) in Houston
has hired Bob Larson as
its vice president of op-
erations. Larson brings
26 years of experience in
glass fabrication to TTG.
He joins the company
after 19 years at Crafts-
man Fabricated Glass Ltd. where he
served as vice president of sales and
marketing. 
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Bob Larson

promotions 
C.R. Laurence 
Promotes Lara

Los Angeles-based
C.R. Laurence Co. Inc.
(CRL) has promoted
Dora Lara to the posi-
tion of Spanish business
manager. As such, she
will spearhead efforts to translate the
company’s website and computer files,
as well as other materials, to Spanish. 

Lara has worked for more than three
years as a trainer/translator in the com-
pany’s human resources department,
where she translated the company’s mar-
keting media into Spanish. She also sup-
ported the company’s overall training
program.    ■

Dora Lara

Steve
Wilkening

Michael
Schmidt
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[ d a t e b o o k ]

Technology & Conservation, the MIT Department of
Architecture’s Building Technology Program and
the Boston Society of Architects/AIA’s Historic Re-

sources Committee is hosting a conference and training
program on glass and glazing. “Glass & Glazing in the
21st Century” will focus on developments in architectural
glasses for structural, energy saving and decorative
uses in new building facades, envelopes and monu-
ments, as well as their application in the restoration and
upgrading of existing structures. 

All of the sessions are designed to offer attendees
insights into the performance of glass and glazing in
the outdoor environment and the appropriate selec-
tion, specification, use and maintenance of glass ma-
terials for existing and new buildings and artistic
works. 

This 2-day conference will be held March 20-21,
2010, on the MIT campus in Cambridge, Mass. The con-
ference will be followed on March 22, 2010, by an op-
tional stained glass program. Registration is on a
first-come, first-served basis. 

Among the topics to be discussed are: the basic ma-
terial properties of glass; the role of thermal, me-
chanical, structural and chemical properties on
performance and durability; the effects of environ-
mental conditions; how these material characteristics
and interactions need to be considered in specifying
glass for new designs and for restoration/preservation
projects; and new developments in manufacturing and
fabrication operations and in construction techniques. 

The conference speakers include more than 25 noted
speakers. Among them, James Carpenter of James Car-
penter Design Associates Inc. will present on “The Struc-
ture of Transparency: Light in the Public Realm;” David
A. Wennekamp, project executive for Ipswich Bay Glass
Co. will offer an “Installer’s Viewpoint;” Christopher
Barry of Pilkington will speak on “Manufacturing Devel-
opments and Fabrication Techniques/Limitations;” Vira-
con’s Don McCann’s will present on “Coatings on Glass
and Fritting;” and Stephen Selkowitz of Lawrence Berke-
ley National Laboratory will talk about “Energy and Sus-
tainability Aspects of Glass/Glazing: Realistic
Expectations.”
❙❙➤ committees.architects.org/hrc   ■

MIT Hosts Conference
on Glass and Glazing 

Reviews&Previews
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NORTH AMERICAN
EVENTS

March 1-5, 2010 
Blast-Resistant and
Anti-Terrorism Design
Sponsored by Protection 
Engineering Consultants.
Drury Inn & Suites. 
San Antonio, Texas.
Contact: Protection 
Engineering at 
512-380-1988 x305.

March 16-17, 2010 
Glass Expo Midwest™ ’10
Sponsored by 
USGlass Magazine.
Renaissance Schaumburg
Hotel and Convention Center.
Chicago.
Contact: UUSGlass magazine 
at 540/720-5584.

March 20-21, 2010 
Glass and Glazing in
the 21st Century
Organized by Technology &
Conservation, the MIT 
Department of Architecture’s
Building Technology Program
and the Boston Society of 
Architects Historic Resources
Committee.
MIT.
Cambridge, Mass. 
Contact: Susan Schur at
617/623-4488. 

March 24-28, 2010
Glass Week
Sponsored by the Glass 
Association of North America
(GANA) and the Insulating
Glass Manufacturers 
Alliance (IGMA). 
Paris Las Vegas.
Las Vegas.
Contact: GANA at 
785/271-0208.

March 28-30, 2010
BEC Conference
Sponsored by GANA. 
Paris Las Vegas.
Las Vegas.
Contact: GANA at 
785/271-0208.

April 15-16, 2010
Glass TEXpo 2010™
Sponsored by UUSGlass 
Magazine. 
El Tropicano Holiday Inn 
Riverwalk.
San Antonio, Texas.
Contact: USGlass at 
540/720-5584.

April 21, 2010
Glass Expo 2010
Sponsored by the 
Mid-Atlantic Glass Association.
Martin’s Crosswinds. 
Greenbelt, Md.
Contact: Maureen Heavner 
at 301/831-8338.

May 11-14, 2010
Construct 2010
Sponsored by 
Hanley Wood Exhibitions. 
Pennsylvania 
Convention Center.
Philadelphia.
Contact: Show organizers 
at 866/920-0208. 

June 6-9, 2010
AAMA National
Summer Conference
Sponsored by AAMA.
Oak Brook Hills Marriott 
Resort.
Chicago.
Contact: AAMA at 
847/303-5664.

June 10-12, 2010
AIA Annual Convention
Sponsored by the American 
Institute of Architects (AIA).
Miami Beach 
Convention Center.
Miami.
Contact: AIA at 800/242-3837.

July 13-15, 2010
Intersolar North America
Organized by Solar Promotion
International GmbH. 
Moscone Center West.
San Francisco. 
Contact: Mirko Wutzler 
at 415/248-1257.

INTERNATIONAL EVENTS

March 24-27, 2010
Fensterbau/frontale 2010
Organized by NürnbergMesse
GmbH.
Exhibition Centre Nuremberg.
Nürnberg, Germany.
Contact: Show organizers 
at 49 (0) 9 11. 86 06-0.

May 6-8, 2010
Glass South America
Sponsored by Nielsen 
Business Media.
Transamerica Expo Center.
Sao Paolo, Brazil.
Contact: Show organizers at
55 11 4613-2003.

Send your events to editor
Megan Headley at

mheadley@glass.com

Up&Coming
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ADHESIVES/SEALANTS
Adhesives, General
Bohle America
13850 Ballantyne Corporate Place
Suite 500
Charlotte, NC 28277
Phone: 704/887-3457
Fax: 704/887-3456
www.bohleamerica.com

Dow Corning Corporation
2200 West Salzburg Road
Midland, MI  48686
Phone: 989/496-6000
www.dowcorning.com/construction
construction@dowcorning.com

Vitro America
965 Ridge Lake Blvd., Suite 300
Memphis, TN 38120
Phone: 800/238-6057
www.vitroamerica.com
sales@vitroamerica.com

Glazing Compounds
Omaha Wholesale Hardware
1201 Pacific Street
Omaha, NE 68108
Phone: 800/238-4566
Fax: 402/444-1659

ARCHITECTURAL GLASS
Architectural Glass,
General
Berman Glass Editions
1-1244 Cartwright Street
Vancouver, BC V6H3R8
Canada
Phone: 604/684-8332
Fax: 604/684-8373
www.bermanglass.com
info@bermanglass.com

Oldcastle Glass®

68 manufacturing 
locations throughout 
North America
Phone: 866/653-2278
www.oldcastleglass.com

Virginia Glass Products Corp.
P.O. Box 5431
Martinsville, VA 24115
Phone: 800/368-3011
Fax: 276/956-3020
www.va-glass.com
info@va-glass.com

Vitro America
965 Ridge Lake Blvd., Suite 300
Memphis, TN 38120
Phone: 800/238-6057
www.vitroamerica.com
sales@vitroamerica.com

Acid Etched Glass
General Glass International
101 Venture Way
Secaucus, NJ 07094
Phone: 201/553-1850
Fax: 201/553-1851
www.generalglass.com
sales@generalglass.com

Walker Glass Co. Ltd.
9551 Ray Lawson
Montreal, QC H7X 3K7 Canada
Phone: 888/320-3030
Fax: 514/351-3010
www.walkerglass.com
sales@walkerglass.com

Block
Decalite Ltd.
The Portergate Ecclesall Road
Sheffield S11-8NX, UK
Phone: 01142-096096
Fax: 01142-096001

Curved/Bent
California Glass Bending
320 E. Harry Bridges Blvd.
Wilmington, CA  90744
Ph: 800/223-6594
Fax: 310/549-5398
www.calglassbending.com
glassinfo@calglassbending.com

Decorative
General Glass International
101 Venture Way
Secaucus, NJ 07094
Phone: 201/553-1850
Fax: 201/553-1851
www.generalglass.com
sales@generalglass.com

Fire & Safety Rated Wire
SAFTI FIRST™ Fire 
Rated Glazing Solutions
325 Newhall Street
San Francisco, CA 94124-1432
Phone: 888/653-3333
Fax: 415/824-5900
www.safti.com
info@safti.com 

Fire-Rated Glass
AGC InterEdge Technologies
85 Liberty Ship Way, Suite 110B
Sausalito, CA  94965
Phone: 877/376-3343
Fax: 415/289-0326
www.firesafe-glass.com

General Glass International
101 Venture Way
Secaucus, NJ 07094
Phone: 201/553-1850
Fax: 201/553-1851
www.generalglass.com
sales@generalglass.com

Glassopolis
We Put Glass Contractors First.
Fast Quotes. Fast Delivery.
Phone: 800/262-9600
Fax: 800/872-9601
www.glassopolis.com
sales@glassopolis.com

SAFTI FIRST™ Fire 
Rated Glazing Solutions
325 Newhall Street
San Francisco, CA 94124-1432
Phone: 888/653-3333
Fax: 415/824-5900
www.safti.com
info@safti.com

Vitro America
965 Ridge Lake Blvd., Suite 300
Memphis, TN 38120
Phone: 800/238-6057
www.vitroamerica.com
sales@vitroamerica.com

Fire-Rated Glass, 
Impact Resistant
AGC InterEdge Technologies
85 Liberty Ship Way, Suite 110B
Sausalito, CA  94965
Phone: 877/376-3343
Fax: 415/289-0326
www.firesafe-glass.com
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General Glass International
101 Venture Way
Secaucus, NJ  07094
Phone: 201/553-1850
Fax: 201/553-1851
www.generalglass.com
sales@generalglass.com

Glassopolis
We Put Glass Contractors First.
Fast Quotes. Fast Delivery.
Phone: 800/262-9600
Fax: 800/872-9601
www.glassopolis.com
sales@glassopolis.com

SAFTI FIRST™ Fire 
Rated Glazing Solutions
325 Newhall Street
San Francisco, CA 94124-1432
Phone: 888/653-3333
Fax: 415/824-5900
www.safti.com
info@safti.com

Hurricane-Resistant
SAFTI FIRST™ Fire 
Rated Glazing Solutions
325 Newhall Street
San Francisco, CA 94124-1432
Phone: 888/653-3333
Fax: 415/824-5900
www.safti.com
info@safti.com

Insulating
Arch Aluminum & Glass
10200 NW 67th St.
Tamarac, FL 33321
Phone: 800/432-8132
Fax: 954/724-9293
www.archaluminum.net
info@archaluminum.net

Laminated
Arch Aluminum & Glass
10200 NW 67th St.
Tamarac, FL 33321
Phone: 800/432-8132
Fax: 954/724-9293
www.archaluminum.net
info@archaluminum.net

Oldcastle Glass®

68 manufacturing 
locations throughout 
North America
Phone: 866/653-2278
www.oldcastleglass.com

Vitro America
965 Ridge Lake Blvd., Suite 300
Memphis, TN 38120
Phone: 800/238-6057
www.vitroamerica.com
sales@vitroamerica.com

Pattern Glass
General Glass International
101 Venture Way
Secaucus, NJ 07094
Phone: 201/553-1850
Fax: 201/553-1851
www.generalglass.com
sales@generalglass.com

Radiation Shielding
Amerope Enterprises Inc.
150 Commerce Rd.
Boynton Beach, FL 33426
Phone: 800/327-3320 
Fax: 561/737-3721
www.amerope.com
claire@amerope.com

Glassopolis
We Put Glass Contractors First.
Fast Quotes. Fast Delivery.
Phone: 800/262-9600
Fax: 800/872-9601
www.glassopolis.com
sales@glassopolis.com

Ray-Bar Engineering Corp.
697 W. Foothill Blvd.
Azusa, CA 91702
Phone: 800/567-9729 or
800/567-XRAY
Fax: 626/969-6510
www.xrayglass.com
sales@xrayglass.com

Screenprinted Glass
General Glass International
101 Venture Way
Secaucus, NJ 07094
Phone: 201/553-1850
Fax: 201/553-1851
www.generalglass.com
sales@generalglass.com

Tempered
Oldcastle Glass®

68 manufacturing 
locations throughout 
North America
Phone: 866/653-2278
www.oldcastleglass.com

Virginia Glass Products Corp.
P.O. Box 5431
Martinsville, VA 24115
Phone: 800/368-3011
Fax: 276/956-3020
www.va-glass.com
info@va-glass.com

Vitro America
965 Ridge Lake Blvd., Suite 300
Memphis, TN 38120
Phone: 800/238-6057
www.vitroamerica.com
sales@vitroamerica.com

X-Ray Fluoroscopic
Amerope Enterprises Inc.
150 Commerce Rd.
Boynton Beach, FL 33426
Phone: 800/327-3320 
Fax: 561/737-3721
www.amerope.com
claire@amerope.com

Ray-Bar Engineering Corp.
697 W. Foothill Blvd.
Azusa, CA 91702
Phone: 800/567-9729 or
800/567-XRAY
Fax: 626/969-6510
www.xrayglass.com
sales@xrayglass.com

X-Ray Protective
Amerope Enterprises Inc.
150 Commerce Rd.
Boynton Beach, FL 33426
Phone: 800/327-3320
Fax: 561/737-3721
www.amerope.com
claire@amerope.com

Ray-Bar Engineering Corp.
697 W. Foothill Blvd.
Azusa, CA 91702
Phone: 800/567-9729 or 
800/567-XRAY
Fax: 626/969-6510
www.xrayglass.com
sales@xrayglass.com

ARCHITECTURAL METAL
Dies/Custom Metal
EFCO Corporation
1000 County Road
Monett, MO 65708
Phone: 800/221-4169
Fax: 417/235-7313 

Metals, General

Vitro America
965 Ridge Lake Blvd., Suite 300
Memphis, TN 38120
Phone: 800/238-6057
www.vitroamerica.com
sales@vitroamerica.com

BATHROOM SPECIALTIES

Vitro America
965 Ridge Lake Blvd., Suite 300
Memphis, TN 38120
Phone: 800/238-6057
www.vitroamerica.com
sales@vitroamerica.com
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Shower Door Hardware 
C.R. Laurence Co. Inc.
2503 E Vernon Ave.
Los Angeles, CA 90058
Phone: 800/421-6144
Fax: 800/262-3299
www.crlaurence.com

US Horizon Mfg., Inc.
28577 Industry Dr.
Valencia, CA 91355
Phone: 877/728-3874
Fax: 888/440-9567
www.ushorizon.com

DECORATIVE GLASS
Decorative Glass, General
Oldcastle Glass®

68 manufacturing 
locations throughout 
North America
Phone: 866/653-2278
www.oldcastleglass.com

Vitro America
965 Ridge Lake Blvd., Suite 300
Memphis, TN 38120
Phone: 800/238-6057
www.vitroamerica.com
sales@vitroamerica.com

Etched Glass
Walker Glass Co. Ltd.
9551 Ray Lawson
Montreal, QC H7X 3K7 Canada
Phone: 888/320-3030
Fax: 514/351-3010
www.walkerglass.com
sales@walkerglass.com

Painted
Decorative Glass Company
14647 Lull Street
Van Nuys, CA 91405-1209
Phone: 800/768-3109
Fax: 818/785-7429

DOORS
Bullet Resistant
Total Security Solutions, Inc.
170 National Park Drive
Fowlerville, MI 48836
Phone: 866/930-7807
www.totalsecuritysolutionsinc.com

United States 
Bullet Proofing, Inc.
16201 Branch Court
Upper Marlboro, MD 20774
Phone: 301/218-7920
Fax: 301/218-7925
www.usbulletproofing.com
info@usbulletproofing.com

Closers
Access Hardware Supply
14359 Catalina Street
San Leandro, CA 94577
Phone: 800/348-2263
Fax: 510/483-4500

Doors, General

Virginia Glass Products Corp.
P.O. Box 5431
Martinsville, VA 24115
Phone: 800/368-3011
Fax: 276/956-3020
www.va-glass.com
info@va-glass.com

Fire-Rated 
Framing Systems
AGC InterEdge Technologies
85 Liberty Ship Way, Suite 110B
Sausalito, CA  94965
Phone: 877/376-3343
Fax: 415/289-0326
www.firesafe-glass.com

SAFTI FIRST™ Fire 
Rated Glazing Solutions
325 Newhall Street
San Francisco, CA 94124-1432
Phone: 888/653-3333
Fax: 415/824-5900
www.safti.com
info@safti.com

General Door Hardware
Akron Hardware
1100 Killian Road
Akron, OH 44312
Phone: 800/321-9602
Fax: 800/328-6070

C.R. Laurence Co. Inc.
2503 E Vernon Ave.
Los Angeles, CA 90058
Phone: 800/421-6144
Fax: 800/262-3299
www.crlaurance.com

DOOR COMPONENTS
JLM Wholesale, Inc.
3095 Mullins Court
Oxford, MI 48371
Phone: 800/522-2940
Fax: 800/782-1160
www.jlmwholesale.com
sales@jlmwholesale.com

DOOR HARDWARE AND 
RELATED PRODUCTS
Boyle & Chase, Inc.
72 Sharp Street
Hingham, MA 02043
Phone: 800/325-2530
Fax: 800/205-3500
www.boyleandchase.com
sales@boyleandchase.com

JLM Wholesale, Inc.
3095 Mullins Court
Oxford, MI 48371
Phone: 800/522-2940
Fax: 800/782-1160
www.jlmwholesale.com
sales@jlmwholesale.com

Vitro America
965 Ridge Lake Blvd., Suite 300
Memphis, TN 38120
Phone: 800/238-6057
www.vitroamerica.com
sales@vitroamerica.com

www.Jockimo.com

UL Approved 

Glass Flooring 

Advanced Architectural Products

JockimoTM

416 E 174th Street Bronx, NY 10457

Need...

Products

Stocks these

Products
Standard Doors & Frame

TRIFAB Framing

(450 �451 �451T)

1600 Curtain Wall

Replacement Hardware

And More....!

Call
ROMCO SALES CO.

ROMCO SALES 

TEL: 718.583.7100
FAX:718.731.1152

at

or visit us at
www.romcosales.com

For the 
ENTIRE KAWNEER

product line
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To place your 
listing in the 

Supplier’s Guide, 
please contact 

Janeen Mulligan at
540/720-5584 

Ext. 112 or e-mail
jmulligan@glass.com.
Listings start at $350
(additional charge for

logos, website and 
e-mail address).
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Track Caps
Johnson Bros. Metal Forming
5520 McDermott Dr.
Berkeley, IL 60163
Phone: 708/449-7050 
Fax: 708/449-0042

GLASS FURNITURE
Table Tops
Spancraft Ltd.
920 Railroad Ave.
Woodmere, NY 11598
Phone: 516/295-0055
Fax: 516/569-3333
www.spancraft.com
Jordan@Spancraft.com

GLASS HANDLING/
TRANSPORTATION
Handling Equipment,
General
Bohle America
13850 Ballantyne Corporate Place
Suite 500
Charlotte, NC 28277
Phone: 704/887-3457
Fax: 704/887-3456
www.bohleamerica.com

Rolltech Industries
11 Dansk Court
Toronto, ON M9W 5N6 Canada
Phone: 419/337-0631
Fax: 419/337-1471

Quattrolifts
1450 W. Horizon Ridge Pkwy.
Henderson, NV 89012
Phone: 800/983-5841
Fax: 702/566-9729
www.quattrolifts.com
info@quattrolifts.com

Packaging

SaberPack 
Interleaving Powders
471 Apollo Drive, #10
Lino Lakes, MN 55014
Phone: 651/784-1414
Fax: 651/780-0432
www.saberpack.com

INSULATING GLASS 
AND COMPONENTS
Oldcastle Glass®

68 manufacturing 
locations throughout 
North America
Phone: 866/653-2278
www.oldcastleglass.com

Vitro America
965 Ridge Lake Blvd., Suite 300
Memphis, TN 38120
Phone: 800/238-6057
www.vitroamerica.com
sales@vitroamerica.com

Airspacers
Alumet Mfg., Inc.
3803 136th St. NE
Marysville, WA  98271
Phone: 360/653-6666 or
800/343-8360
Fax: 360/653-9884

Helima Helvetion Intl.
PO Box 1348
Duncan, SC 29334-1348
Phone: 800/346-6628
Fax: 864/439-6065
www.helima.de
kmadey@helimasc.com

Muntin Bars
Alumet Mfg., Inc.
3803 136th St. NE
Marysville, WA  98271
Phone: 360/653-6666 or
800/343-8360
Fax: 360/653-9884

Spacers
Edgetech I.G. Inc.
800 Cochran Ave.
Cambridge, OH 43725
Phone: 740/439-2338
Fax: 740/439-0127
www.edgetechig.com

INSULATING 
GLASS MACHINERY 
AND EQUIPMENT
Production Lines
Edgetech I.G. Inc.
800 Cochran Ave.
Cambridge, OH 43725
Phone: 740/439-2338
Fax: 740/439-0127
www.edgetechig.com

MACHINERY/EQUIPMENT
IGE Solutions Inc.
2875 Jupiter Park Dr. Ste. 100
Jupiter, Florida 33458
Phone: 561/741-7300
Fax: 561/741-3071
www.igesolutions.com

Curing Ovens
Trent, Inc.
201 Leverington Ave.
Philadelphia, PA 19127
Phone: 800/544-TRENT
Fax: 215/482-9389
www.trentheat.com
info@trentheat.com

Tempering Lines/
Machinery, General
Trent, Inc.
201 Leverington Ave.
Philadelphia, PA 19127
Phone: 800/544-TRENT
Fax: 215/482-9389
www.trentheat.com
info@trentheat.com

MIRROR AND MIRROR
RELATED PRODUCTS
Mirror, General
Palmer Mirro-Mastics
146 St. Matthews Avenue
PO Box 7155
Louisville, KY 40257-0155
Phone: 502/893-3668 or
800/431-6151
Fax: 502/895-9253
www.mirro-mastic.com

Virginia Glass Products Corp.
P.O. Box 5431
Martinsville, VA 24115
Phone: 800/368-3011
Fax: 276/956-3020
www.va-glass.com
info@va-glass.com

Vitro America
965 Ridge Lake Blvd., Suite 300
Memphis, TN 38120
Phone: 800/238-6057
www.vitroamerica.com
sales@vitroamerica.com

Acid Etched Mirror
Walker Glass Co. Ltd.
9551 Ray Lawson
Montreal, QC H7X 3K7 Canada
Phone: 888/320-3030
Fax: 514/351-3010
www.walkerglass.com
sales@walkerglass.com

Antique Mirror
Spancraft Ltd.
920 Railroad Ave.
Woodmere, NY 11598
Phone: 516/295-0055
Fax: 516/569-3333
www.spancraft.com
Jordan@Spancraft.com

SERVICES
Modeled Submissions

(en-'te-lә-kē)
“Modeled for the future”
www.entelechycorp.com

Shop Drawings
Drafting Services 
by Scott Brown, Inc.
156 Peachtree East, Ste. 225
Peachtree City, GA 30269
Phone: 770/461-8092
Fax: 678/489-9037

LTS Drafting 
& Engineering, LLC
6855 South Savana St., Suite 580
Centennial, CO 80112
Phone: 303/858-9858
Fax: 303/858-8373
www.ltsdrafting.com

SKYLIGHTS & OVERHEAD
GLAZING SYSTEMS
Skylight, General
Oldcastle Glass® Naturalite®

68 manufacturing 
locations throughout 
North America
Phone: 866/653-2278
www.oldcastleglass.com
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Curved China Cabinet Glass
Standard curves fit most cabinets - one
day service. Most sizes $90, $95, $98 and
each piece is delivered. Call 512/237-3600,
Peco Glass Bending, PO Box 777,
Smithville, TX 78957.

Products for Sale

To place your listing(s)
contact Janeen Mulligan
at 540/720-5584, Ext.

112 or e-mail 
jmulligan@glass.com 

Skylights
O’Keeffe’s Inc.
325 Newhall Street
San Francisco, CA 94124
Phone: 415/822-4222
Fax: 415/822-5222
www.okeeffes.com

SOFTWARE
Software, General
Albat + Wirsam 
North America
1540 Cornwall Rd., Suite 214
Oakville, ON L6J 7W5
Phone: 905/338-5650
Fax: 905/338-5671
www.albat-wirsam.com
moreinfo@albat-wirsam.com

PMC Software Inc.
Bartles Corner Business Park
8 Bartles Corner Rd., Suite 11
Flemington, NJ  08822
Phone: 908/806-7824
Fax: 908/806-3951
www.pmcsoftware.com

Point of Sale
Quest Software Inc.
1000 E. Sturgis St., Suite 8
St. Johns, MI 48879
Phone: 800/541-2593
Fax: 517/224-7067
www.questsoftware.com

STOREFRONT/
ENTRANCES
Storefront Material, 
General
Oldcastle Glass® Vistawall®

68 manufacturing 
locations throughout 
North America
Phone: 866/653-2278
www.oldcastleglass.com 

Pittco Architectural Metals, Inc.
1530 Landmeier Rd.
Elk Grove Village, IL 60007
Phone: 800/992-7488
Fax: 847/593-9946
info@pittcometals.com
www.pittcometals.com

Vitro America
965 Ridge Lake Blvd., Suite 300
Memphis, TN 38120
Phone: 800/238-6057
www.vitroamerica.com
sales@vitroamerica.com

TESTING LABS
Laboratory Equipment
Trent, Inc.
201 Leverington Ave.
Philadelphia, PA 19127
Phone: 800/544-TRENT
Fax: 215/482-9389
www.trentheat.com
info@trentheat.com

TOOLS AND SUPPLIES
Bohle America
13850 Ballantyne Corporate Place
Suite 500
Charlotte, NC 28277
Phone: 704/887-3457
Fax: 704/887-3456
www.bohleamerica.com

Cleaning Towels
Jacone Distributors
5717 Samstone Ct.
Cincinnati, OH 45242
Phone: 513/745-0244
Fax: 513/745-9581
marji@fuse.net

Glass Restoration
GlasWeld Systems
29578 Empire Blvd.
Bend, OR 97701
Phone: 541/388-1156
Fax: 541/388-1157
www.glasweld.com

WINDOW  HARDWARE
Strybuc Industries
2006 Elmwood Ave.
Sharon Hills, PA 19078
Phone: 800/352-0800
Fax: 610/534-3202
www.strybuc.com

Stiffeners
Alumet Mfg., Inc.
3803 136th St. NE
Marysville, WA  98271
Phone: 360/653-6666 or
800/343-8360
Fax: 360/653-9884

WINDOWS
Blast Resistant
United States 
Bullet Proofing, Inc.
16201 Branch Court
Upper Marlboro, MD 20774
Phone: 301/218-7920
Fax: 301/218-7925
www.usbulletproofing.com
info@usbulletproofing.com

Fire-Rated
SAFTI FIRST™ Fire 
Rated Glazing Solutions
325 Newhall Street
San Francisco, CA 94124-1432
Phone: 888/653-3333
Fax: 415/824-5900
www.safti.com
info@safti.com

General Tools & Supplies
Pacific Laser Systems
449 Coloma Street
Sausalito, CA 94965
Phone: 800/601-4500
Fax: 415/289-5789   ■

To place your listing in the
Supplier’s Guide,

contact Janeen Mulligan at 
540/720-5584 Ext. 112 or
e-mail jmulligan@glass.com.
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Float Glass
Furniture manufacturer selling 1200
pcs-sheets of 4mmx 36 x 68 float glass.
Price $6.00 per sheet. 100 pcs. per crate.
For more information, call Glenn
973/489-7349.

Industry Events
Glazing Trucks

2009 Sterling Diesel Tilt Cabs w/Barkow
12’ Bodies, enclosed and open. Left
overs, must sell, no miles, full warranty,
delivered. F. Barkow Inc. 800/558-5580
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April 15-16, 2010
El Tropicano 

Holiday Inn Riverwalk
San Antonio, Texas

Sponsored by the Texas Glass 
Association and USGlass, DWM, 

and AGRR magazines.

For more information visit 
www.usglassmag.com/texpo

Glass TEXpo™ 2010
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Business for Sale
Long Island, New York based glazing con-
tractor with $1 million in sales per year &
has been established for 10 years. We serve
the commercial glass industry and we
have two major general contractors that
we mostly work for. This company has
union ties to two different labor organiza-
tions & these contracts run until April &
July of 2012. $500,000 or best offer. Please
respond to johnjohnny64@ gmail.com

[ u s g | c l a s s i f i e d s ]

Employment/Help Wanted Businesses for Sale

Industry Services
Bieber Consulting 

Group, LLC
Is a group of retired glass industry ex-
ecutives with the ability to solve your
problems, grow your business and add
to your revenue stream. With over 40
years of expertise managing sales and
profits, we know cost reduction, sales &
marketing, finance, glass fabrication,
safety, purchasing, labor relations and
more. To explore how we can be of ben-
efit to you, call Paul Bieber at 603/242-
3521 or e-mail paulbaseball@msn.com.

RCS Enterprises
Shop drawings - entrances & storefronts,
curtainwalls, wall panels. Short lead
times. www.rcsshopdrawings.com.
Phone: 269/202-4010; Fax: 269/468-
6957, info@rcsshopdrawings.com

Owner Retiring After 9 Yrs.
110 year old well-established commer-
cial mirror & glass fabrication/installa-
tion. Annual sales $1.5M with room for
growth. Located in Brooklyn, NY. Serv-
icing NYC. 6500 sq. ft. building, mach.,
veh., $4.5M. Call 516/680-5617.

New and Used Equipment
NEW 4 spindles flat edger $17,500 US
NEW 6 spindles flat edger $23,500 US
60”-80” Vertical washers
60”-80”-96” Horizontal washers
Tamglass 60” x 120” tempering oven
Willian Super Spacer full line
NEW EDGERS. NEW BEVELERS. 
50% OFF REGULAR PRICE
Contact: Steve Brown
Tel: 888/430-4481; Fax: 450/477-6937
E-mail: steve@s-b-m-s.com

USED MACHINERY
BOUGHT & SOLD

www.usglassmachinery.com
Ph: 724/239-6000

Mfg. Reps Wanted
Calibre Door Closers, Inc. has sales ter-
ritories available throughout the U.S. for
qualified professional independent sales
representatives calling directly on Glass
& Glazing Contractors/Builder’s Hard-
ware. We are primarily a storefront OEM
supplier, who in 2010 is seeking to better
penetrate the Glass & Glazing, and
Builder’s Hardware segments of our in-
dustry. See us at: www.calibredoor-
closers.com. Send your current resume/
history, line card and region covered to:
Larry Greene, Calibre Door Closers, Inc.,
1481 N. Main St., Orange, CA 92867. Fax:
714/633-5102. Email direct to:
Lgreene@calibredoorclosers.com.

Independent Sales
Reps Needed

Several territories available. Bent and flat
glass fabricator is seeking Sales Reps.
Background in architectural glass de-
sired. 800/223-6594 E-mail resumes to :
glassinfo@calglassbending.com

Southern California
Outside Sales 

Representative
Northwestern Industries, a leader in
quality glass fabricated products, is
looking for a self motivated, experienced
sales representative to expand our cur-
rent sales from our Yuma, AZ facility in
the Southern California Market. Knowl-
edge of commercial accounts preferred.
We offer a full benefit package including
401-K, Medical/Dental/Vision and vaca-
tion package. Compensation depends on
experience. E-Mail resume to
rickn@nwiglass.com.

Independent Sales 
Representatives

Manufacturer of custom aluminum
windows, and doors for the commercial
and high-rise / high-end residential
market is looking for independent sales
representatives. Individuals should be
experienced in dealing directly with ar-
chitects and local glazing contractors.
Qualified candidates will demonstrate a
comprehensive knowledge of the indus-
try and have a minimum of five years ex-
perience in sales. Territories available:
Carolinas, Maryland Virginia/DC, Gulf
Coast, Texas. Please send resume to: Em-
ployment@sunmetalssystems.com
www.sunmetalssystems.com

Used Equipment 
for Sale

To view listings, visit www.glass.com/classified.php

Classifieds go online every day! 
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For Sale
Chicago area glass and aluminum  com-
mercial contractors. Same principal for
45 years. Please send inquiries to PO Box
463, Lakeside, MI 49116.

Bystronic Cutting Bridge
106” x 144”
E-mail: bridge@hartung-glass.com

To place a classified listing, please call Janeen Mulligan at
540/720-5584 Ext. 112 or e-mail jmulligan@glass.com.

Listings start at $119 per column inch.
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in this country over the past 30 years
was not impacted by anyone as much as
it was impacted by Joe Kellman. 

Burping The Alphabet: Most of the
people who responded to the article
about my grandson Ryan were grand-
parents themselves. And a special thank
you to those who shared a funny grand-
child story of their own. And, by the way,
while I am not against a little fabrication
when I’m putting an article together, the
story about Ryan and burping the al-
phabet is based on an actual occur-
rence. After his story came out, I took a
little heat from his sister Sydney as well
as a couple of my other grandkids who
now want stories of their own. I may
have created a monster here. Oh, and by
the way, for Christmas Ryan received a
ballpoint pen with a built-in recording
of a man burping the alphabet … and
yes, the man struggles with the “W” just

as Ryan would have predicted. Appar-
ently Santa Claus reads USGlass.

Strategic Alliance … helping to set-
tle a bet: Okay, under normal circum-
stances I would not do this but because
I’m told that there is a lot of money rid-
ing on this and that two old friends are
not speaking to each other until this is
resolved, here is the information they
are looking for: In February of 1994, I
wrote an article that described a strate-
gic alliance as follows … “Let’s suppose
that you have a can of soup but no can
opener. Someone you know, maybe
even a competitor, has an opener
but no soup. At some point, hunger
takes over and even though you
might not normally deal with each
other, you each have something the
other can use and needs. Ulti-
mately, you form a strategic al-
liance, make a deal to cooperate for

the mutual benefit of both, sell the soup
and opener to the highest bidder and
order yourself a nice large pizza.”

THANK YOU: Thank you so much
for letting me ramble on a bit here. And,
again, if I don’t always answer an e-mail
as thoroughly as someone might like, it
might be because my day job is a little
demanding right now. But please always
know that the comments are appreci-
ated. And lastly, I wish you all well in
these very demanding and troublesome
economic times. Hang in there!   ■

theBusiness
continued from page 64

I want to start/continue my FREE SUBSCRIPTION to UUSGlass: � YES  � NO
Name: _______________________________  Signature: _______________________________ Date: ________________
Company: ___________________________________________  Title:_______________________________________________

Address: _______________________________________ City: __________________ State: ________ Zip: ____________
Phone: ________________________ Fax: __________________ Email: ________________________________________
1. Please check the ONE category that BEST describes the business 

activity of your company:
1000 � Fabricator 1100 � Manufacturer
2000 � Contract Glazier/ 3000 � Distributor/Wholesaler

Glazing Subcontractor 3100 � Architect/Specifier
5000 � Services to the field 4000 � Retailer/Dealer
6000 � Other (please specify): ______________________________

2. Please check ALL the products or services your company buys/sells:
C � Flat/Fabricated Glass F � Architectural Metals
D � Windows/Window Hardware E � Doors/Door Hardware
G � Bent, Etched, Beveled Glass H � Machinery & Equipment
I � Insulating Glass J � Plastic/Glazing Alternatives
K � Storefronts/Curtainwall L � Sealants/Adhesives
M � Glaziers’ Hardware, Tools N � Shower Door/Tub Enclosures
O � Mirrors/Mirror Products P � Coating/Tinting/Film
Q � Other (please describe): _______________________________

4. Number of employees at this location:
A � 1-4 B � 5-9 C � 10-19
D � 20-49 E � 50-99 F � 100+

6. Please check all the organizations that you are a member of:  A � AAMA  B � GANA  C � NGA  D � AGA  E � IGMA

MY BUSINESS IS ENGAGED IN THE 
GLASS, METAL AND/OR GLASS-METAL 

PRODUCTS AND SERVICES FIELD.

� YES  � NO

� Check here to also subscribe to the
free, daily USGlass e-mail newsletter, 

USGlass News Network (USGNN).

I WOULD LIKE TO RECEIVE MY 
SUBSCRIPTION IN THE FORM OF:

� PRINT  � DIGITAL
3. Please check AALL the types of work
your company performs:
C � Commercial R �   Residential
A � Automotive O � Other

5. What other publications do you receive:
B � Glass Digest A � Glass Magazine C � Neither

Subscriptions are free to all qualified recipients at U.S. addresses. Addresses outside the U.S. please add $80 per year for surface mail. 
By checking yes and signing this form, I also agree to allow publisher to contact me via fax and/or telephone in the future.

Subscribe to USGlass® for FREE: fax this to 630/482-3003
or subscribe online at www.glass.com/subcenter.php

L y l e  R .  H i l l is president
of MTH Industries of Chicago.
Mr. Hill’s opinions are solely
his own and not necessarily
those of this magazine.
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Page Company Phone Fax Web Address

11 Adams Rite Manufacturing Co. 800/872-3267 800/232-7329 www.adamsrite.com

45 AGC Flat Glass North America 800/251-0441 404/446-4221 www.krystalklear.com

9 Azon Systems, Inc. 800/788-5942 269/373-9295 www.azonintl.com

3 Bohle America Inc. 866/939-0053 704/887-3456 www.bohle-america.com  

47 Calibre Door Closers 800/560-0012 714/633-5102 www.calibredoorclosers.com

54 California Glass Bending 800/223-6594 310/549-5398 www.calglassbending.com 

31 Capital Tape 888/888-8273 216/292-3435 www.capitaltape.com

13 Cardinal Industries 952/935-1722 952/935-5538 www.cardinalcorp.com  

C2 EFCO Corp. 800/221-4169 416/581-0700 www.efcocorp.com

52 Epco Corp. 626/961-6827 626/961-3525 www.epcocorp.com

41 Erdman Automation 763/389-9475 763/389-9757 www.erdmanautomation.com

30, 40, 65 Glass Association of North America 785/271-0208 785/271-0166 www.glasswebsite.com 

12 Glasswerks L.A. Inc. 888/789-7810 888/789-7820 www.glasswerks.com 

51 Grove Products 800/724-7683 978/840-4130 www.groveproductsinc.com

48 J. Sussman Inc. 718/297-0228 718/297-3090 www.jsussmaninc.com

36 JLM Wholesale 800/522-2940 248/628-6733 www.jlmwholesale.com

19 Kawneer Co. Inc. 770/449-5555 770/734-1560 www.kawneer.com

25 MyGlassTruck.com 800/254-3643 856/863-6704 www.myglasstruck.com 

5 Oldcastle Glass 866/653-2278 770/497-3656 www.oldcastleglass.com

66 PPG Industries Inc. 888/774-4332 412/826-2299 www.ppgideascapes.com

39 Precision Glass Bending 800/543-8796 800/543-8798 www.e-bentglass.com 

54 Pulp Studio 310/815-4999 310/815-4990 www.switchlite.com 

7 Quattrolifts 800/983-5841 61 3 9372 8105 www.quattrolifts.com

32-33 Security Lock Distributors 800/847-5625 800/878-6400 www.seclock.com

53 Soft Tech America 954/568-3198 954/563-6116 www.softtechnz.com 

49 Southern Aluminum Finishing Inc. 800/241-7429 404/335-1560 www.saf.com

49 Strybuc Industries 800/352-0800 610/534-3201 www.strybuc.com

25 Taco Metals 800/743-3803 305/770-2386 www.tacorailing.com

17 Technoform 330/487-6600 330/487-6682 www.technoform.us

55 Tremco 800/321-6355 216/766-5543 www.tremcosealants.com

50 Union Tool Corp. 574/267-3211 547/267-5703 www.uniontoolcorp.com

37 Unruh Fab Inc. 888/772-8400 316/772-5852 www.unruhfab.com

1 Vitro America 800/238-6057 501/884-5338 www.vitroamerica.com

[ a d v e r t i s i n g i n d e x ]
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theBusiness

As hard as I try, I don’t always get
to answer people who call or, as
most do, send an e-mail com-

menting about something I’ve written
or been credited with saying. I always
try hard to thank people for making
contact but usually I can’t spend as
much time as I’d like to fully answer
those very nice people who make con-
tact. Not that all of them are nice mind
you. Every now and then I get a real
zinger. Some people are just way too
sensitive. But I sometimes feel guilty
when I don’t fully respond or answer
someone who has taken the time and
made an effort to make contact with me.

So now … right now … I am going
to answer or respond to a number of in-
dividuals who have contacted me about
the same basic topic during the past
several weeks. This allows me to re-
spond to a whole bunch of people at
once and provides me with a cleaner
conscience with respect to my obliga-
tions to those people kind enough to
read and react to my monthly offerings.
Okay … so here we go!

The Newt Gingrich Article: This ar-
ticle (which dealt with an invitation to
come to Washington D.C.—where I was

promised not to be
treated like a cow—
and receive an award
while spending time
sharing my ideas with
Newt on how to turn
the economy around)
created an inordinate
amount of contacts. It
was particularly inter-
esting that responses to
this article followed

partisan lines. Democrats loved it and
some told me that they had shared it

with others of a similar persuasion. On
the other hand, a couple of Republicans
really took me to task for making fun of
a truly “Great American Statesman.” One
told me that he had actually sent a copy
of the article to Newt himself! By the
way, I’m an Independent … I was sim-
ply trying to point out the absurdity of
the offer. But here’s the real beauty in
this one. I actually got a follow-up letter
from Newt and Callista … I presume
that Callista is the current Mrs. Gingrich
… asking me to join them in yet an-
other dinner where the legacy of Ronald
Reagan would be remembered and hon-
ored. I loved Ronald Reagan. He was one
of my favorite cowboys. I think he was
in the Twenty Mule Team thing when I
was a kid. If I could have afforded it, I
would have gone to this one. Oh well.   

Johnny “The Mooch” Rago & Jungle
Jim Bruney: Both are doing well and
thank you to those who have asked about
them. The “Mooch” was in a terrible ac-
cident more than a year ago but is slowly
recovering and it won’t be too much
longer until he is out and about once
again terrorizing the citizenry of greater
Chicagoland. There were a lot of rumors
floating around about his accident, but it
was not … and here I quote the “Mooch”
himself … “like some premedicated
thing where some bozos was trying to
even up some kinda score or something.
Nobody but me would be stupid enough
to mess with somebody like me.” As for
Jungle Jim, he is currently in the govern-
ment’s witness protection program and
recently told me that he has enjoyed get-
ting out of Chicago and taking up resi-
dence in a log cabin on the east end of
Main Street in Estes Park, Colo. If anyone
is interested he drives a 2006 red Impala
with license plate number TK 8594. 

Joe Kellman’s Passing: I was amazed
at the number of people I heard from
after the Joe Kellman article appeared.
Many were former employees to whom
I hadn’t talked in many years. I could go
for hours telling very
true Joe Kellman
stories but those sto-
ries have the greatest
impact on those who
knew him best. He re-
ally was bigger than
life and he meant a
great deal to me per-
sonally and profes-
sionally. He and his
wife Lou Anne at-
tended each one of my
kid’s weddings and perhaps the one that
I most appreciated him attending was
Patrick and Renee’s. He wasn’t in the
best of health at the time and traveled
by limousine from Chicago to Wauke-
sha, Wis., to attend the event. He made it
through the ceremony but couldn’t get
through the reception and spent the
night in Waukesha. I told him how much
it meant to me that he had gone to such
lengths to be there. As only Joe Kellman
could do, he gave me a slap and said
“What, are you crazy? I never did like
you but I think you got nice kids.” 

I was also particularly impressed with
the variety of people who showed up for
the public viewing at the Kellman Com-
munity Center in Chicago’s very tough
Lawndale neighborhood. There were
politicians he’d help get elected and for-
mer convicts for whom he’d found jobs
going through the same line paying
their final respects. And believe me
when I say that the auto glass industry

Some Answers … Some Explanations

b y  L y l e  R .  H i l l
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PPG Industries, Inc., 151 Colfax Street, Springdale, PA 15144  1-888-PPG-IDEA  www.ppgideascapes.com

Duranar and PPG are registered trademarks and IdeaScapes is a trademark owned by PPG Industries, Inc.

When you want a project to make a statement or simply 
stand the test of time, turn to the unequaled performance 
of Duranar® Coatings. And you can rely on the members 

of the Certified Applicator Program to gain access to the best people, practices and 
products – including exclusive access to environmentally-friendly Duranar Powder Coatings.  
To learn more, call 1-888-PPG-IDEA. Or visit www.ppgduranar.com.

LIQUID OR POWDER, IT ALWAYS MAKES A LASTING IMPRESSION.

SPECIFY AND TRUST PPG CERTIFIED APPLICATORS
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Maybe this is the year to
try something a little dif-
ferent. Maybe look for
the deal on new equip-

ment and machinery; maybe tour an-
other company’s facility to get a new
perspective. Maybe this is the year to at-
tend China Glass. The Chinese Ceramic
Society is welcoming attendees from
around the world to Beijing June 4-7 for
the 21st edition of China Glass.

What to See at the Expo 
China Glass alternates annually be-

tween Beijing and Shanghai, but each
year draws in international crowds. Last
year’s event featured 836 exhibitors
from 23 countries, and attracted 43,277
attendees from 92 countries. 

If you’ve attended in the past you
won’t recognize this year’s venue; the
new China International Exhibition
Center opened just last year (maps and

directions to the new center are avail-
able at www.ciec-expo.com as well as
on the official China Glass website). Or-
ganizers report that they’re very excited
about the new venue’s proximity to the
airport. The show will occupy four halls
in the new space. 

This year, China Glass will still focus
on solar/photovoltaic glass manufac-
turing and new energy saving glass
technologies, in addition to other seg-

Back in Beijing 
China Glass 2010 is Set for June 

Only  On

usglassmag.com
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ments of the architectural, automotive
and industrial glass industry.

Exhibitors will have on display a
range of products from finished ar-
chitectural and decorative glass to
fenestration and hardware fittings, as
well as automotive and industrial
glass products. The event also encom-
passes production line machinery
and technology, as well as equipment
for processing glass products—cut-
ting, grinding, beveling, polishing,
drilling, tempering, laminating, coat-
ing, insulating, mirror-making, sand-
blasting and processing of doors and
windows. 

And once again, photovoltaic (PV)
glass, modules, components and the
machinery for processing it all, will be
among the highlights. 

Going Green with GPD 
In addition, attendees can arrive

early for GPD China 2010, to be held in
Beijing on June 2-3, just before China
Glass 2010. The theme is being devel-
oped along the lines of “Going Green
with Glass” to highlight the potential of
glass as a key element in energy-effi-
cient building solutions. Conference pa-
pers are still being accepted through
this month, so be sure to look for more
information on this noteworthy confer-
ence in future issues of USGlass. You
can also visit www.gpd.fi for more in-
formation, and to register.

Enjoying Beijing
For first-time visitors to China, Bei-

jing is a perfect introduction to this
country’s remarkable history and cul-
ture. It’s here that visitors will have
the opportunity to view the world’s
largest urban space area, Tiananmen
Square, which is able to hold up to a
million people. Here too you can visit
the Forbidden City, or Imperial Palace,
that was the center of the Chinese em-
pire for nearly five hundred years. And
Beijing provides a perfect entry point

to the Great Wall, which the Insight
City Guide: Beijing calls the pinnacle
of 2,000 years of wall building (and
you thought your projects dragged on
forever!).

This guidebook also suggests a num-
ber of tasty treats during a networking
lunch or dinner, starting with the city’s
signature dish, Peking Duck. It also sug-
gest sampling snacks such as jiaozi
(meat and vegetable filled pasta) and
baozi (steamed buns filled with vegeta-
bles and mincemeat), or enjoying a
Mongolian hotpot (combing fondue-
style cooking with unlimited meat and
vegetable). In Beijing you can try food
originating from all over China, letting
you tour the country gastronomically
without venturing far from the expo
center (although more Western fare
also is common). 

If you need help booking a room or
want to plan your way around town,
check out the expo site at www.china-
glass-expo.com.    ■

© 2010 USGlass magazine. 540-720-5584 All rights reserved. 

North American
Exhibitors

When you find yourself at China
Glass overwhelmed by new prod-
ucts, foreign language and jet lag,
come by the U.S. Pavilion to discuss
with colleagues your impressions of
the event as compared to those
more familiar trade shows back
home. Among the U.S. exhibitors
are the following: 
• Applied Materials
• Eclipse – Combustion Tec
• Glassline Corp.
• Glasstech Inc.
• Henry F. Teichmann Inc. 
• Merkle International Inc.
• M.H. Detrick Co.
• Process Materials Inc.
• Ramsey Products Corp.
• Soleras LTD
• Strutz International Inc.
• Toledo Engineering Co. Inc.

Share Your Trip!
Have you already booked your

flight to Beijing for China Glass
2010? Let us know! 

E-mail mheadley@glass.com with
your thoughts on and stories from
the expo. Don’t forget to pack your
camera!

More Information? 
To learn more about China 

Glass 2010, and to register, visit 
www.chinaglass-expo.com. 
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